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1. Abstract	  
	  This	  paper	  investigates	  the	  audience’s	  perception	  of	  the	  music	  festival	  Distortion.	  By	  conducting	  a	  field-­‐study	  focusing	  on	  the	  subject’s	  perception	  of	  Distortion,	  their	  perception	  of	  the	  Distortion-­‐attendants,	  and	  their	  perception	  on	  the	  promotion	  of	  Distortion,	  the	  paper	  will	  relate	  the	  audience	  perception	  to	  the	  promotion	  of	  the	  event.	  Using	  the	  group’s	  own	  research	  on	  the	  promotion	  of	  Distortion,	  the	  paper	  points	  out	  both	  the	  consistencies	  and	  the	  inconsistencies	  between	  the	  promotion	  and	  the	  audience	  perception.	  Furthermore,	  the	  paper	  comments	  on	  what	  abilities	  one	  extracts	  from	  conducting	  a	  field-­‐study.	   This	  paper	  concludes	  that	  the	  promotion	  of	  Distortion	  does	  not	  always	  comply	  with	  what	  the	  audience	  perceives	  the	  festival	  to	  be.	  	  
 
 
 2. Danish	  Summary	  Dette	  projekt	  undersøger	  et	  publikums	  modtagelse	  af	  musikfestivalen	  Distortion.	  Ved	  hjælp	  af	  en	  feltundersøgelse	  hvis	  hovedfokus	  ligger	  på	  interviewpersonens	  oplevelse	  af	  Distortion,	  deres	  oplevelse	  af	  Distortions	  gæster	  og	  deres	  oplevelse	  af	  promoveringen	  af	  Distortion,	  projektet	  vil	  relatere	  publikums	  oplevelse	  af	  Distortion	  til	  Distortions	  promovering	  af	  dem	  selv.	  Ved	  hjælp	  af	  gruppens	  egen	  undersøgelse	  af	  promoveringen	  af	  Distortion,	  vil	  projektet	  pin	  pointe	  både	  overensstemmelserne	  og	  uoverensstemmelser	  mellem	  promoveringen	  og	  publikums	  oplevelse.	  Ydermere	  vil	  projektet	  kommentere	  på	  hvilke	  erfaringer	  man	  tager	  med	  sig,	  når	  man	  har	  udført	  et	  felt	  studie.	  	  Dette	  projekt	  vil	  konkludere	  at	  promoveringen	  af	  Distortion	  ikke	  altid	  stemmer	  overens	  med	  hvad	  Distortions	  publikum	  oplever	  at	  festivalen	  er.	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3. Introduction,	  Motivation	  and	  Problem	  Formulation	  
Introduction	  Every	  year	  in	  the	  beginning	  of	  June	  the	  party	  tsunami,	  known	  as	  Distortion,	  takes	  place	  in	  different	  areas	  of	  Copenhagen.	  A	  street	  party	  and	  festival	  that	  allows	  people	  to	  drink	  and	  party	  in	  the	  streets	  all	  night	  long,	  while	  listening	  to	  the	  sound	  of	  various	  DJ’s,	  artists	  and	  boom	  boxes.	  Distortion	  has	  gone	  from	  being	  an	  underground	  event	  where	  unknown	  artists	  had	  a	  chance	  to	  make	  a	  name	  for	  themselves	  and	  where	  painters	  and	  dancers	  could	  explore	  their	  talents	  performing	  to	  the	  music,	  to	  be	  a	  huge	  event	  hosting	  famous	  artists,	  involving	  all	  types	  of	  people,	  and	  where	  most	  has	  the	  sole	  goal	  of	  drinking	  until	  they	  pass	  out.	  But	  even	  though	  Distortion	  has	  become	  what	  some	  call	  mainstream,	  does	  that	  mean	  that	  it	  has	  lost	  its	  values?	  Or	  simply	  gained	  new	  values	  more	  focussed	  on	  bringing	  many	  strangers	  together	  in	  a	  common	  purpose	  -­‐	  partying?	  And	  what	  does	  the	  audience	  have	  to	  say	  about	  these	  values	  and	  the	  way	  it	  is	  promoted?	  	  When	  the	  conversation	  first	  fell	  on	  Distortion,	  we	  were	  all	  interested	  and	  it	  did	  not	  take	  long	  for	  us	  to	  agree	  upon	  this	  subject.	  We	  chose	  Distortion	  because	  we	  wanted	  to	  investigate	  the	  audience	  reception	  of	  a	  different	  product	  than	  ‘just’	  a	  commercial	  or	  a	  picture.	  Distortion	  is	  an	  event	  that	  takes	  place	  in	  the	  streets	  of	  Copenhagen.	  Lasting	  five	  days,	  the	  party	  moves	  from	  Nørrebro	  and	  Vesterbro	  to	  the	  final	  party,	  taking	  place	  at	  the	  Copenhagen	  harbour	  (Distortion,	  2014).	  We	  all	  felt	  a	  connection	  to	  Distortion	  in	  one	  way	  or	  another.	  Some	  of	  us	  has	  attended	  going	  on	  third	  year,	  and	  one	  of	  us	  was	  eager	  to	  attend	  it	  for	  the	  first	  time.	  	  What	  really	  intrigued	  us	  was	  that	  we	  all	  had	  different	  ideas	  of	  what	  Distortion	  actually	  is	  and	  what	  kind	  of	  image	  it	  wishes	  to	  attain.	  Could	  it	  be	  both	  to	  promote	  Copenhagen	  and	  the	  artists	  that	  are	  lined	  up,	  or	  could	  it	  be	  a	  statement	  of	  some	  sort	  to	  uphold	  a	  certain	  image?	  	  The	  three	  of	  us	  had	  positive	  ideas	  about	  Distortion,	  but	  we	  all	  know	  a	  few	  people	  who	  are	  somehow	  against	  Distortion	  or	  have	  made	  the	  choice	  not	  to	  participate.	  	  Whenever	  Distortion	  is	  mentioned	  or	  discussed	  in	  a	  forum,	  none	  of	  us	  has	  heard	  anybody	  not	  knowing	  what	  Distortion	  is,	  but	  there	  are	  often	  debates	  about	  what	  Distortion	  can	  be	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characterized	  as	  and	  what	  it	  stands	  for.	  We	  found	  it	  quite	  interesting	  that	  some	  people	  actively	  chooses	  not	  to	  participate	  in	  this	  huge	  event	  that	  houses	  80.000+	  guests	  from	  all	  around	  the	  world	  (Ibid)	  and	  we	  all	  wanted	  to	  hear	  some	  of	  the	  arguments	  and	  reasons	  for	  this.	  	  So	  we	  came	  up	  with	  the	  following	  problem	  formulation	  and	  some	  research	  questions:	  	  
Problem	  Formulation:	  
We	  would	  like	  to	  investigate	  how	  Distortion	  is	  being	  perceived	  by	  the	  audience,	  in	  
relation	  to	  how	  they	  promote	  themselves.	  	  
	  
Research	  Questions:	  	  
• How	  does	  Distortion	  promote	  themselves?	  
• How	  does	  the	  interview	  subjects	  perceive	  Distortion?	  	  
• How	  does	  the	  interview	  subjects	  perceive	  the	  people	  who	  attend	  Distortion?	  
• How	  does	  the	  interview	  subjects	  perceive	  the	  promotion	  of	  Distortion?	  
• What	  inconsistencies	  does	  the	  concept	  of	  Distortion	  have	  compared	  to	  their	  audience’s	  perception	  of	  this?	  We	  thought	  this	  problem	  formulation	  and	  these	  research	  questions	  fitted	  our	  thoughts	  and	  questions	  towards	  Distortion	  well,	  and	  would	  help	  us	  gain	  new	  knowledge	  of	  the	  different	  attitudes	  towards	  Distortion.	  	  In	  order	  to	  investigate	  these	  questions,	  we	  plan	  on	  conducting	  a	  qualitative	  study,	  with	  four	  personal	  interviews.	  Our	  subjects	  will	  all	  be	  between	  20-­‐26	  years	  old,	  and	  can	  be	  split	  up	  into	  two	  categories;	  the	  ones	  who	  attend	  Distortion	  and	  the	  ones	  who	  does	  not	  attend	  Distortion.	  Throughout	  the	  interviews	  the	  conversation	  will	  focus	  on	  our	  subjects’	  take	  on	  Distortion	  and	  their	  opinion	  on	  the	  promotion	  and	  image	  of	  the	  event.	  We	  intent	  to	  use	  these	  interviews,	  to	  investigate	  the	  subjects	  experience	  of	  Distortion,	  their	  perception	  of	  Distortion,	  and	  the	  way	  they	  perceive	  the	  promotion	  of	  Distortion.	  Furthermore	  we	  will	  use	  a	  questionnaire	  to	  get	  a	  broader	  overview	  on	  people’s	  general	  opinion	  on	  Distortion,	  in	  order	  to	  get	  some	  insight	  knowledge	  before	  conducting	  our	  interviews.	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4. Distortion	  
The	  Event	   	  Distortion	  is	  a	  street	  festival	  that	  celebrates	  the	  nightlife	  of	  Copenhagen	  (Facebook,	  2014).	  It	  is	  a	  five-­‐day	  festival	  where	  everyone	  is	  welcome	  to	  experience	  known	  as	  well	  as	  unknown	  artists,	  enjoy	  the	  streets	  of	  Copenhagen,	  have	  fun	  with	  their	  friends	  and	  meet	  new	  people.	  The	  Frenchman	  Thomas	  Flerquin	  created	  Distortion	  in	  1998,	  when	  he	  moved	  to	  Denmark	  and	  fell	  in	  love	  with	  the	  Copenhagen	  atmosphere	  (Distortion,	  2014).	  It	  started	  as	  an	  experimental	  party	  project	  with	  about	  30-­‐200	  participants,	  whereas	  today	  it	  hosts	  more	  than	  80.000	  participants	  (Ibid).	  	  Every	  year	  Distortion	  takes	  place	  for	  five	  days	  during	  the	  beginning	  of	  summer	  in	  different	  Copenhagen	  districts,	  this	  year	  from	  the	  4th	  till	  the	  8th	  of	  June.	  The	  festival	  consists	  of	  two	  street	  parties	  that	  are	  free	  of	  charge	  and	  a	  big	  final	  party.	  The	  two	  street	  parties	  close	  down	  at	  10	  pm	  but	  if	  you	  have	  purchased	  a	  ticket,	  in	  the	  form	  of	  a	  bracelet,	  the	  party	  goes	  on	  all	  night.	  As	  a	  relatively	  new	  thing,	  Distortion	  has	  decided	  to	  make	  a	  ‘Gadearmbånd’	  (street-­‐bracelet)	  that	  costs	  100	  dkk.,	  where	  the	  donation	  goes	  towards	  supporting	  the	  production	  of	  Distortion	  and	  the	  cleaning	  afterwards	  (Ibid).	  	  During	  the	  festival	  you	  have	  to	  move	  around	  to	  see	  the	  artists	  playing	  because	  the	  parties	  takes	  place	  at	  different	  locations	  in	  the	  city,	  and	  this	  way	  the	  festival	  also	  shows	  off	  Copenhagen.	  Furthermore	  it	  does	  not	  bother	  the	  people	  living	  at	  the	  locations	  of	  the	  parties	  for	  more	  than	  one	  night.	  The	  last	  day	  there	  is	  Final	  Party	  taking	  place	  at	  Refshaleøen,	  with	  more	  than	  11	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stages.	  Because	  the	  location	  is	  more	  or	  less	  deserted,	  the	  celebration	  can	  go	  on	  for	  as	  long	  as	  there	  are	  people	  around.	  	  In	  cooperation	  with	  Royal	  Beer,	  Bibob,	  the	  City	  of	  Copenhagen,	  and	  many	  other	  smaller	  partners,	  Distortion	  takes	  over	  the	  streets	  and	  welcomes	  people	  of	  all	  ages.	  Besides	  the	  very	  famous	  street	  parties	  and	  after-­‐parties,	  the	  team	  behind	  Distortion	  throws	  events	  for	  kids	  as	  well	  as	  seniors	  to	  make	  the	  festival	  as	  diverse	  as	  possible	  (Kamp,	  2013)	  and	  to	  invite	  all	  ages	  to	  experience	  music	  as	  well	  as	  the	  atmosphere	  of	  Copenhagen.	  	  	  
	  
The	  Promotion	  Before	  the	  festival,	  Distortion	  promotes	  itself	  via	  social	  media	  and	  during	  the	  festival	  there	  is	  information	  on	  their	  Facebook	  site	  and	  on	  their	  own	  website.	  Rumor	  has	  it,	  that	  people	  living	  in	  the	  areas	  of	  the	  big	  street	  parties	  receive	  flyers	  telling	  them	  about	  the	  noise	  and	  disturbance	  that	  the	  festival	  might	  cause.	  At	  WiMP’s	  blog	  (a	  music-­‐service	  website	  for	  music	  lovers),	  Thomas	  Fleurquin	  describes	  how	  he,	  in	  the	  beginning,	  walked	  around	  with	  flyers	  himself	  and	  handed	  them	  out	  one	  by	  one	  –	  until	  there	  around	  2007	  (WiMP,	  2012),	  were	  enough	  volunteers	  to	  help	  him	  out	  and	  he	  could	  put	  his	  focus	  somewhere	  else.	  	  We	  have	  seen	  stickers	  with	  Distortion’s	  logo	  on	  it,	  placed	  on	  light	  poles,	  fences,	  and	  on	  walls	  all	  over	  the	  city.	  A	  couple	  of	  years	  ago,	  it	  was	  posters	  with	  the	  performing	  names	  on,	  but	  nowadays	  these	  are	  mostly	  made	  official	  by	  posting	  it	  online,	  on	  both	  the	  Distortion	  website	  and	  their	  Facebook	  site.	  	  Online	  versions	  of	  Danish	  newspapers	  have	  also	  started	  to	  spread	  the	  word	  about	  the	  artists	  that	  will	  play	  at	  the	  festival.	  They	  also	  write	  articles	  about	  both	  the	  positive	  and	  negative	  things	  that	  happen	  at	  Distortion.	  The	  Danish	  website	  DR	  Culture	  -­‐	  dr.dk/nyheder/kultur	  -­‐	  even	  made	  an	  analysis	  of	  last	  years	  Distortion	  and	  how	  to	  get	  around	  and	  where	  to	  be	  at	  the	  right	  time	  (Christensen,	  2013).	  	  Another	  place	  to	  get	  information	  about	  what	  will	  happen	  during	  Distortion	  is	  at	  AOK,	  which	  is	  a	  Danish	  online	  city	  guide	  that	  offers	  information	  on	  what	  is	  going	  on	  in	  the	  city.	  Two	  years	  ago	  they	  made	  an	  overview	  of	  Distortion	  and	  they	  are	  recommending	  people	  to	  go	  and	  listen	  to	  some	  music	  and	  have	  a	  blast	  (Møller,	  2012).	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On	  Distortion’s	  Facebook	  site	  there	  are	  much	  more	  than	  words:	  pictures	  and	  video	  are	  posted	  by	  both	  Distortion	  themselves	  and	  by	  the	  approximately	  78.700	  followers	  (Facebook,	  2014).	  	  The	  site	  gives	  the	  followers	  the	  opportunity	  to	  share	  their	  ideas	  and	  their	  view	  on	  the	  festival,	  so	  the	  people	  behind	  Distortion	  can	  use	  it	  as	  feedback.	  Also,	  Distortion	  can	  treat	  their	  fans	  to	  sneak-­‐peaks	  and	  make	  the	  long	  wait	  shorter,	  by	  posting	  small	  portions	  of	  news	  all	  the	  time.	  	  You	  can	  also	  sign	  up	  to	  the	  specific	  events	  during	  the	  festival	  directly	  form	  the	  site.	  The	  Facebook	  site	  gives	  great	  opportunity	  to	  see	  pictures	  from	  the	  former	  years	  and	  to	  see	  trailers	  for	  what	  will	  happen	  at	  this	  year’s	  Distortion	  festival	  –	  you	  can	  keep	  an	  eye	  on	  which	  artists	  are	  going	  to	  play	  when	  and	  where,	  and	  find	  other	  people	  that	  have	  the	  same	  interests	  as	  yourself.	  	  The	  social	  media	  Instagram	  is	  also	  used,	  but	  mostly	  during	  the	  event	  for	  here-­‐and-­‐now	  pictures	  and	  for	  showing	  others	  the	  atmosphere	  (Marcussen,	  2013).	  Many	  mood-­‐pictures	  are	  posted	  on	  this	  social	  media	  for	  others	  to	  see,	  and	  if	  you	  are	  following	  a	  specific	  person	  on	  Instagram	  then	  you	  can	  see	  what	  part	  of	  Distortion	  they	  are	  at.	  	  Furthermore	  Distortion	  has	  an	  app	  that	  is	  mostly	  used	  during	  the	  event	  itself.	  It	  helps	  the	  user	  find	  the	  locations	  of	  the	  musicians	  they	  want	  to	  see	  at	  the	  festival	  (Ibid).	  This	  makes	  it	  easier	  to	  move	  around	  and	  not	  miss	  the	  artist	  you	  want	  to	  see.	  	  Their	  own	  website	  -­‐	  cphdistortion.dk	  -­‐	  offers	  an	  overview	  of	  who	  is	  playing	  when	  and	  where.	  You	  can	  also	  find	  information	  about	  the	  sponsors	  and	  partners,	  you	  can	  get	  tickets,	  and	  you	  can	  sign	  up	  for	  volunteer	  work.	  There	  is	  also	  a	  part	  of	  the	  website	  dedicated	  for	  pictures	  –	  called	  ‘Atmosphere’	  –	  where	  there	  are	  pictures	  from	  last	  year’s	  Distortion	  and	  a	  small	  text	  on	  what	  the	  street	  parties,	  after	  parties	  that	  is	  called	  ‘Distortion	  Club’,	  and	  final	  party	  is	  all	  about.	  	  There	  is	  also	  a	  news	  page	  with	  updates	  or	  new	  names	  put	  on	  the	  list	  of	  performers,	  and	  a	  page	  on	  the	  website	  addressing	  the	  people	  living	  in	  the	  streets	  where	  the	  festival	  will	  take	  place.	  On	  the	  page,	  they	  inform	  people	  about	  when	  there	  will	  be	  noise	  and	  for	  how	  long	  it	  will	  continue,	  and	  they	  offer	  a	  map	  on	  where	  to	  park	  during	  Distortion.	  Last	  but	  not	  least,	  the	  website	  has	  a	  site	  for	  the	  press,	  general	  contact,	  FAQ’s,	  and	  for	  purchasing	  special	  Distortion	  merchandise.	  	  It	  is	  through	  the	  media	  -­‐	  in	  the	  sense	  of	  pictures,	  videos,	  interviews,	  and	  newspaper	  articles	  that	  the	  news	  about	  Distortion	  slowly	  gets	  out	  and	  stays	  alive.	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5. Methodological	  Reflections	  
Qualitative	  vs.	  Quantitative	  	  After	  settling	  upon	  the	  subject	  Distortion	  for	  our	  project,	  we	  started	  discussing	  what	  methods	  would	  be	  the	  most	  useful,	  when	  answering	  our	  problem	  formulation.	  Naturally,	  some	  form	  of	  audience	  reception	  analysis	  had	  to	  be	  made	  since	  we	  wanted	  to	  know	  peoples	  view	  on	  it.	  When	  investigating	  how	  a	  certain	  campaign	  is	  perceived,	  one	  has	  to	  engage	  with	  the	  audience	  in	  question	  and	  learn	  from	  their	  experiences	  or	  thoughts	  on	  the	  matter.	  	  But	  from	  there	  on	  we	  had	  troubles	  deciding	  if	  we	  should	  use	  focus	  group	  interviews,	  make	  questionnaires,	  do	  personal	  interviews,	  or	  create	  statistics	  over	  the	  people	  attending	  Distortion.	  These	  can	  all	  roughly	  be	  divided	  into	  qualitative	  or	  quantitative	  research	  methods	  that	  have	  their	  strengths	  and	  weaknesses,	  which	  we	  needed	  to	  take	  into	  consideration,	  in	  order	  to	  get	  the	  best	  results	  for	  our	  project.	  	  Clearly,	  both	  kinds	  of	  research	  methods	  could	  answer	  questions	  that	  the	  other	  method	  could	  not.	  A	  quantitative	  research	  method,	  such	  as	  questionnaires,	  would	  enable	  us	  to	  state	  something	  more	  general	  like	  ‘most	  youngsters	  between	  18	  and	  25	  attends	  Distortion	  because	  they	  like	  the	  feeling	  of	  community’.	  Of	  course,	  provided	  that	  we	  distribute	  the	  questionnaires	  to	  so	  many	  people	  that	  it	  would	  make	  sense	  for	  us	  to	  draw	  a	  general	  conclusion	  based	  on	  the	  answers.	  	  However,	  we	  quickly	  realized	  that	  the	  quantitative	  research	  method	  could	  not	  answer	  all	  of	  our	  questions.	  E.g.	  the	  questionnaire	  could	  not	  help	  us	  answer	  the	  question	  of	  why	  people	  choose	  to	  attend	  Distortion	  in	  depth,	  since	  it	  can	  be	  hard	  to	  explain	  things	  on	  text	  and	  elaborate	  on	  those	  comments.	  Furthermore	  a	  questionnaire	  cannot	  go	  as	  much	  in	  depth	  with	  reasons	  and	  opinions	  that	  people	  might	  have	  concerning	  specific	  subjects.	  So,	  we	  realized	  that	  a	  qualitative	  research	  method	  seemed	  more	  fitting	  to	  enlighten	  our	  investigation	  concerning	  how	  Distortion	  promotes	  itself	  and	  how	  it	  is	  perceived.	  We	  wanted	  to	  pick	  people’s	  brains’	  on	  their	  view	  of	  what	  Distortion	  is	  and	  how	  they	  perceive	  it,	  to	  get	  to	  know	  the	  different	  understandings	  there	  can	  be	  about	  this	  special	  street	  festival.	  	  We	  decided	  that	  a	  focus	  group	  interview	  would	  be	  the	  best	  way	  to	  go	  about	  it,	  but	  that	  soon	  showed	  to	  be	  more	  problematic	  than	  we	  had	  first	  expected.	  Though	  we,	  surprisingly	  enough,	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did	  not	  have	  any	  problems	  finding	  people	  that	  would	  be	  willing	  to	  participate	  in	  a	  focus	  group	  interview,	  finding	  a	  time	  slot	  and	  a	  location	  that	  fit	  everyone	  proved	  to	  be	  impossible.	  Moreover,	  during	  the	  attempt	  to	  plan	  such	  an	  interview,	  we	  realized	  some	  of	  the	  potential	  pitfalls.	  Our	  biggest	  concern	  was	  how	  we	  as	  interviewers	  could	  actually	  direct	  the	  conversation	  without	  killing	  it.	  We	  were	  afraid	  that	  a	  focus	  group	  interview	  about	  Distortion	  would	  spin	  out	  of	  hand	  and	  end	  up	  in	  sharing	  stories	  about	  how	  you	  got	  really	  drunk	  that	  one	  time	  and	  woke	  up	  naked	  in	  Nørrebro.	  And	  when	  hearing	  how	  the	  two	  group	  members	  who	  have	  attended	  Distortion	  talks	  about	  it,	  the	  concern	  turned	  out	  to	  be	  very	  real.	  Therefore,	  we	  decided	  that	  there	  should	  still	  be	  qualitative	  interviews,	  but	  it	  should	  be	  personal	  interviews	  with	  only	  one	  interviewee.	  	  We	  still	  wanted	  to	  investigate	  the	  general	  opinion	  of	  Distortion,	  so	  we	  started	  talking	  about	  how	  we	  could	  combine	  these	  two	  methods.	  We	  started	  discussing	  doing	  a	  voxpop,	  but	  it	  would	  be	  held	  at	  RUC	  and	  in	  that	  way	  it	  might	  not	  give	  us	  a	  varied	  look	  into	  what	  people	  think	  of	  Distortion.	  Also,	  we	  realized	  the	  issue	  of	  time	  pressure	  and	  decided	  to	  do	  a	  voxpop-­‐inspired	  questionnaire.	  We	  sent	  it	  out	  to	  those	  of	  our	  friends	  and	  acquaintances	  that	  would	  be	  willing	  to	  answer	  it	  and	  this	  way	  we	  got	  a	  general	  feeling	  of	  the	  opinions	  there	  can	  be	  towards	  Distortion.	  	  We	  chose	  to	  distribute	  the	  questionnaires	  via	  Facebook	  chat	  or	  email	  so	  that	  we	  had	  a	  direct	  connection	  with	  the	  people	  we	  sent	  them	  to.	  We	  deliberately	  chose	  to	  ask	  people	  directly	  if	  they	  wanted	  to	  fill	  out	  the	  questionnaire,	  instead	  of	  sending	  out	  a	  link	  or	  sending	  it	  out	  in	  masses	  and	  just	  hoping	  for	  the	  most	  possible	  feedback.	  An	  ideal	  way	  to	  get	  many	  people	  to	  answer	  the	  questionnaire	  could	  have	  been	  to	  post	  it	  on	  Facebook	  and	  link	  it	  to	  other	  social	  media,	  but	  we	  felt	  that	  this	  could	  result	  in	  unserious	  answers	  and	  that	  people	  might	  take	  too	  long.	  Also	  at	  the	  time	  we	  needed	  the	  answers,	  everybody	  else	  used	  Facebook	  to	  distribute	  their	  questionnaires.	  We	  felt	  that	  the	  best	  way	  to	  get	  serious	  answers	  that	  we	  could	  use,	  and	  not	  just	  ‘yes’	  and	  ‘no’	  answers,	  was	  to	  contact	  different	  people	  directly	  and	  ask	  them	  personally	  to	  answer	  the	  questionnaire.	  	  The	  interviews	  ended	  up	  with	  being	  personal	  ones,	  where	  we	  sat	  either	  two	  or	  all	  three	  of	  us.	  We	  were	  concerned	  that	  having	  too	  many	  of	  us	  and	  only	  one	  of	  them	  could	  cause	  the	  interviewee	  to	  be	  scared	  and	  overwhelmed	  and	  not	  get	  their	  opinions	  across.	  So	  we	  made	  sure	  that	  the	  atmosphere	  was	  low-­‐key	  by	  small-­‐talking	  with	  them,	  before	  we	  got	  to	  the	  real	  
	  11	  
point	  of	  the	  interview.	  By	  creating	  a	  good	  atmosphere	  we	  gained	  the	  trust	  of	  the	  interviewee	  and	  they	  felt	  comfortable	  enough	  to	  share	  their	  thoughts	  and	  views.	  	  Thus,	  we	  found	  that	  a	  quantitative	  method	  could	  create	  a	  more	  general	  idea	  concerning	  the	  issue	  we	  wanted	  to	  address,	  whereas	  a	  qualitative	  method	  could	  help	  us	  go	  into	  depth	  with	  certain	  questions	  and	  doubts.	  This	  gave	  us	  an	  opportunity	  to	  do	  both	  questionnaires	  and	  interviews	  at	  the	  same	  time	  and	  gave	  us	  a	  wider	  look	  into	  how	  to	  answer	  our	  problem	  formulation.	  	  
Planning	  the	  Data	  Gathering	  After	  deciding	  that	  we	  would	  not	  do	  focus	  group	  interviews	  as	  we	  initially	  thought,	  we	  decided	  to	  make	  a	  voxpop-­‐inspired	  questionnaire.	  Instead	  of	  only	  asking	  people	  at	  Roskilde	  University,	  we	  wanted	  to	  send	  it	  out	  to	  the	  people	  who	  had	  volunteered	  to	  our	  focus	  group	  interviews	  so	  that	  we	  were	  sure	  to	  get	  answers	  from	  both	  Roskilde,	  Copenhagen	  and	  in	  between.	  	  So,	  we	  began	  discussing	  how	  to	  construct	  the	  questionnaires,	  and	  we	  decided	  it	  should	  be	  no	  more	  than	  six	  questions,	  and	  it	  should	  be	  possible	  to	  answer	  within	  two	  minutes.	  	  After	  agreeing	  on	  this,	  we	  started	  discussing	  what	  kind	  of	  answers	  we	  wanted	  to	  get.	  What	  did	  we	  want	  to	  investigate	  and	  what	  did	  we	  want	  from	  our	  participants?	  It	  did	  not	  take	  long	  before	  we	  agreed	  on	  the	  questions.	  We	  wanted	  to	  know	  if	  our	  participants	  knew	  of	  Distortion,	  if	  they	  had	  participated,	  and	  if	  yes/no,	  then	  why/why	  not.	  Besides	  this	  we	  wanted	  to	  know	  their	  age,	  marital	  status	  and	  place	  of	  living,	  to	  see	  if	  there	  was	  any	  coherence	  to	  these	  factors	  and	  their	  attitude	  towards	  Distortion.	  	  This	  was	  all	  decided	  and	  made	  within	  the	  same	  day,	  because	  we	  had	  to	  take	  into	  account	  that	  not	  everybody	  would	  answer	  right	  away,	  and	  therefore	  we	  wanted	  the	  questionnaires	  distributed	  as	  quickly	  as	  possible.	  Perhaps	  if	  there	  had	  been	  more	  time,	  we	  would	  have	  made	  some	  different	  questions.	  Our	  speculations	  were	  right	  and	  we	  did	  not	  receive	  all	  of	  our	  answers	  equally	  fast,	  and	  we	  had	  to	  wait	  some	  days	  before	  we	  could	  proceed	  with	  the	  processing	  of	  our	  answers.	  	  	  After	  sending	  out	  the	  questionnaires,	  we	  directed	  our	  attention	  towards	  our	  personal	  interviews.	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Before	  deciding	  on	  personal	  interviews	  we	  send	  out	  a	  message	  on	  Facebook,	  that	  we	  needed	  people	  to	  do	  focus	  group	  interviews,	  both	  for	  and	  against	  Distortion.	  Within	  a	  very	  short	  time	  we	  got	  a	  lot	  of	  response.	  Most	  of	  them	  were,	  to	  our	  surprise,	  people	  who	  have	  chosen	  never	  to	  go	  or	  to	  stop	  taking	  part	  in	  the	  festival.	  We	  thought	  it	  would	  be	  a	  struggle	  to	  find	  people	  who	  did	  not	  attend	  Distortion	  but	  little	  did	  we	  know,	  that	  a	  lot	  of	  our	  acquaintances	  actually	  did	  not.	  After	  deciding	  on	  personal	  interviews	  we	  selected	  four	  of	  the	  people	  who	  answered	  our	  Facebook	  message,	  two	  people	  who	  attend	  and	  two	  people	  who	  do	  not	  attend	  Distortion.	  	  According	  to	  Steinar	  Kvale	  and	  Svend	  Brinkmann	  in	  their	  book	  “Interviews	  –	  Learning	  the	  
Craft	  of	  Qualitative	  Research	  Interviewing”	  the	  question	  of	  how	  many	  subjects	  one	  need	  for	  interviews	  is	  simple:	  “Interview	  as	  many	  subjects	  as	  necessary	  to	  find	  out	  what	  you	  need	  to	  
know.”	  (Kvale	  &	  Brinkmann,	  2009:	  113).	  We	  decided	  on	  four	  people	  because	  we	  felt	  that	  it	  would	  be	  enough	  to	  get	  the	  information	  we	  needed	  to	  reflect	  upon.	  	  The	  real	  struggle	  came	  when	  we	  were	  planning	  the	  date	  and	  time	  of	  our	  interviews.	  It	  took	  some	  time	  and	  rescheduling,	  but	  after	  an	  entire	  day	  of	  planning,	  we	  could	  move	  on	  to	  creating	  our	  questions.	  	  We	  decided	  to	  make	  two	  different	  questions	  sheets,	  one	  with	  questions	  to	  the	  interviewees	  who	  like	  Distortion	  and	  one	  for	  those	  who	  do	  not.	  The	  reason	  we	  did	  this	  was	  because	  we	  wanted	  some	  specific	  answers	  and	  not	  waste	  time	  with	  first	  discussing	  their	  opinions	  towards	  it,	  but	  focus	  more	  about	  the	  reason	  for	  their	  choice,	  their	  take	  on	  Distortion	  and	  the	  way	  it	  promotes	  itself.	  We	  did	  this,	  because	  we	  knew	  before	  hand	  what	  their	  standpoints	  was.	  	  We	  all	  agreed	  that	  we	  wanted	  a	  conversation	  more	  than	  an	  interrogation,	  but	  feared	  that	  it	  would	  be	  too	  much	  of	  a	  conversation	  and	  not	  enough	  of	  a	  professional	  interview.	  Kvale	  and	  Brinkmann	  says	  about	  the	  importance	  of	  questioning	  in	  a	  qualitative	  interview:	  ”The	  purpose	  
of	  the	  qualitative	  research	  interview	  discussed	  here	  is	  to	  understand	  themes	  of	  the	  live	  daily	  
world	  from	  the	  subject’s	  own	  perspectives.	  The	  structure	  comes	  close	  to	  an	  everyday	  
conversation,	  but	  as	  a	  professional	  interview,	  it	  involves	  a	  specific	  approach	  and	  technique	  of	  
questioning.”	  (Kvale	  &	  Brinkmann,	  2009:	  24).	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It	  was	  very	  clear	  to	  us	  that	  the	  questions	  we	  asked	  was	  essential	  and	  would	  create	  the	  frame	  of	  the	  entire	  interview,	  and	  we	  began	  discussing	  what	  kind	  of	  questions	  we	  needed	  to	  ask,	  to	  get	  the	  information	  we	  needed	  to	  complete	  our	  study.	  According	  to	  Kvale	  and	  Brinkmann:	  “The	  interviewer’s	  questions	  should	  be	  brief	  and	  simple.”	  (Kvale	  &	  Brinkmann,	  2009:	  134),	  and	  this	  we	  kept	  in	  mind	  when	  we	  prepared	  our	  questions.	  We	  made	  a	  list	  of	  direct	  and	  introductory	  questions	  that	  would	  keep	  us	  on	  track	  during	  the	  interview,	  mostly	  focussed	  on	  the	  interviewee’s	  perception	  of	  Distortion,	  their	  attitude	  towards	  the	  event	  and	  the	  people	  attending	  the	  event,	  and	  their	  take	  on	  the	  promotion	  of	  Distortion.	  We	  also	  took	  different	  comments	  from	  our	  questionnaires	  into	  consideration,	  and	  created	  some	  elaborating	  questions	  about	  these	  comments	  in	  order	  to	  hear	  our	  subject’s	  opinion	  on	  them.	  Kvale	  and	  Brinkmann	  outline	  nine	  different	  types	  of	  questions	  (see	  Appendix	  1)	  and	  we	  also	  used	  this,	  when	  creating	  our	  questions,	  well	  aware	  of	  the	  fact	  that	  the	  different	  types	  of	  questions	  we	  could	  ask	  would	  give	  us	  different	  kinds	  of	  answers.	  The	  first	  and	  fifth	  types	  of	  questions	  are	  the	  introductory	  questions	  and	  the	  direct	  questions,	  which	  we	  wrote	  down.	  We	  then	  discussed	  the	  other	  seven	  kinds	  of	  questions	  and	  talked	  about	  when	  to	  use	  which	  ones,	  in	  order	  to	  ask	  the	  follow-­‐up	  questions	  necessary	  to	  our	  project.	  According	  to	  Kvale	  and	  Brinkmann,	  asking	  follow-­‐up	  questions	  “…involve	  active	  listening	  -­‐	  the	  interviewer’s	  ability	  to	  
listen	  actively	  to	  what	  the	  interviewee	  says.”	  (Kvale	  &	  Brinkmann,	  2009:	  138).	  	  
Reflections	  	  When	  discussing	  the	  interview	  process,	  we	  realized	  that	  our	  field	  study	  had	  four	  big	  pitfalls.	  Though	  our	  empirical	  data	  in	  no	  way	  can	  be	  called	  extensive	  or	  representative	  for	  the	  Danish	  youth,	  we	  still	  felt	  that	  it	  was	  important	  to	  point	  out	  to	  our	  reader,	  and	  to	  be	  aware	  of	  when	  reading	  our	  project,	  just	  like	  we	  kept	  this	  in	  mind	  while	  writing.	  	  The	  first	  challenge	  of	  our	  empirical	  data	  was	  the	  fact	  that	  our	  interviewees	  were	  all	  from	  RUC.	  Though	  this	  did	  not	  defuse	  the	  point	  of	  our	  interviews,	  we	  cannot	  claim	  that	  our	  interviews	  represent	  some	  form	  of	  general	  opinion.	  However,	  besides	  the	  before	  mentioned	  educational	  status,	  our	  interviewees	  did	  not	  have	  a	  lot	  in	  common.	  Though	  three	  of	  them	  lived	  in	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Copenhagen,	  they	  lived	  in	  different	  neighborhoods.	  Two	  of	  our	  interviewees	  were	  in	  a	  relationship,	  two	  were	  single.	  Some	  had	  jobs,	  some	  did	  not.	  	  Furthermore,	  we	  had	  to	  consider	  what	  it	  means	  to	  go	  to	  RUC.	  Since	  RUC	  is	  considered	  a	  ‘different’	  university,	  representing	  other	  values	  than	  other	  Danish	  universities,	  we	  had	  to	  take	  into	  consideration,	  that	  it	  might	  be	  a	  special	  type	  of	  person	  who	  chooses	  to	  go	  to	  RUC.	  RUC	  is	  based	  on	  group	  work,	  so	  maybe	  it	  is	  only	  very	  social	  people	  who	  go	  to	  RUC?	  If	  so,	  this	  would	  have	  had	  a	  great	  impact	  on	  our	  study,	  since	  we	  are	  talking	  about	  a	  festival	  that	  can	  be	  said	  to	  appeal	  mostly	  to	  social	  people.	  Since	  we	  have	  not	  engaged	  in	  any	  form	  of	  analysis	  regarding	  ‘how	  RUC-­‐people	  are	  different’	  we	  would	  not	  be	  able	  to	  answer	  this	  question,	  but	  we	  still	  feel	  that	  it	  is	  important	  to	  keep	  in	  mind.	  	  	  Our	  second	  concern	  was	  more	  of	  a	  consideration	  than	  a	  problem.	  As	  previously	  mentioned	  we	  decided	  that	  the	  whole	  group	  should	  be	  present	  during	  the	  interviews.	  It	  was	  not	  possible	  for	  all	  of	  us	  to	  be	  present	  at	  all	  four	  interviews,	  but	  we	  were	  at	  least	  two	  at	  all	  times.	  Though	  it	  did	  not	  seem	  to	  be	  a	  problem	  at	  the	  interviews,	  it	  could	  still	  have	  meant	  that	  our	  interview	  subjects	  felt	  intimidated	  or	  ganged	  up	  on.	  Had	  we	  chosen	  that	  the	  interviews	  should	  have	  been	  one-­‐on-­‐one,	  it	  could	  have	  given	  a	  sense	  of	  security	  for	  our	  interviewees	  and	  maybe	  they	  would	  have	  told	  us	  things	  that	  they	  did	  not.	  However,	  this	  would	  also	  have	  meant	  that	  we	  could	  miss	  other	  information	  because	  one	  person	  would	  not	  have	  thought	  about	  all	  the	  follow-­‐up	  questions	  we	  asked	  them.	  Furthermore,	  it	  could	  have	  ruined	  the	  feeling	  of	  the	  interview	  being	  more	  of	  a	  conversation,	  since	  the	  focus	  would	  be	  a	  lot	  more	  on	  the	  interview	  subject.	  Moreover,	  since	  the	  request	  for	  interview	  subjects	  were	  distributed	  on	  Facebook,	  we	  knew	  all	  the	  interviewees.	  This	  means	  that	  we	  cannot	  claim	  to	  be	  completely	  unbiased.	  	  Upon	  completing	  the	  interviews,	  we	  discussed	  the	  process	  in	  general.	  We	  realized	  that	  if	  we	  had	  more	  knowledge	  on	  the	  subject	  of	  Distortion,	  when	  making	  the	  questions,	  it	  would	  have	  been	  easier	  to	  make	  more	  focused	  questions	  and	  thereby	  have	  had	  a	  more	  goal-­‐minded	  interview.	  This	  would	  also	  have	  made	  it	  easier	  when	  processing	  the	  interviews	  afterwards.	  However,	  had	  the	  interview	  been	  too	  narrow,	  we	  could	  have	  missed	  out	  on	  valuable	  information,	  which	  gave	  us	  a	  more	  overall	  view	  of	  the	  interviewees’	  mood	  towards	  Distortion.	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6. The	  Empirical	  Data	  
The	  Questionnaires	  	  While	  we	  were	  looking	  for	  people	  to	  gather	  for	  two	  focus	  group	  interviews	  we	  found	  out	  that	  time	  was	  not	  on	  our	  side.	  That	  is	  why	  we	  changed	  our	  original	  plans	  and	  made	  four	  personal	  interviews	  and	  a	  voxpop-­‐inspired	  questionnaire	  instead.	  The	  questionnaires	  were	  sent	  to	  most	  of	  the	  people	  who	  had	  volunteered	  to	  help	  us	  out	  with	  the	  focus	  group	  interviews	  –	  we	  asked	  them	  if	  they,	  instead	  of	  the	  interview,	  could	  help	  us	  out	  by	  answering	  a	  few	  questions.	  A	  few	  more	  people	  were	  added	  to	  the	  list,	  since	  most	  of	  the	  people	  we	  had	  already	  found	  were	  from	  the	  same	  area,	  so	  to	  get	  a,	  hopefully,	  more	  varied	  view	  on	  Distortion,	  we	  added	  some	  more.	  Most	  of	  them	  were	  very	  fast	  at	  sending	  their	  answers	  back	  on	  email	  and	  we	  had	  all	  the	  answers	  within	  two	  or	  three	  days.	  	  We	  ended	  up	  with	  nine	  answered	  questionnaires	  –	  three	  from	  male	  participants	  and	  six	  from	  female	  participants.	  They	  were	  all	  in	  the	  age	  of	  17-­‐26	  and	  living	  in	  the	  capital	  region	  of	  Denmark,	  Central	  Denmark	  region	  and	  region	  Zealand.	  	  	  We	  asked	  them	  about	  what	  they	  knew	  about	  Distortion	  and	  why	  or	  why	  not	  they	  attend	  the	  festival.	  This	  is	  because	  we	  wanted	  to	  get	  to	  know	  the	  different	  things	  that	  people	  value	  or	  dislike	  about	  Distortion	  and	  because	  we	  wanted	  to	  see	  if	  it	  mattered	  whether	  they	  were	  male/female,	  in	  a	  relationship	  or	  not,	  and	  where	  they	  live.	  	  The	  results	  from	  the	  questionnaires	  were	  quite	  funny	  and	  surprising	  for	  us	  to	  go	  through.	  Two	  of	  us	  sat	  one	  sunny	  day	  and	  looked	  through	  the	  answers	  and	  divided	  them	  into	  categories,	  such	  as	  gender,	  status,	  how	  many	  times	  they	  attended	  Distortion,	  and	  negative	  versus	  positive	  views	  on	  the	  festival.	  	  In	  order	  to	  make	  a	  broad	  general	  view	  on	  people’s	  thought	  on	  Distortion,	  we	  would	  have	  had	  to	  send	  it	  to	  more	  people–	  at	  least	  around	  1000.	  The	  nine	  questionnaires	  quickly	  gave	  us	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enough	  material	  for	  us	  to	  understand	  the	  different	  considerations	  that	  people	  have	  about	  Distortion.	  We	  had	  our	  four	  interviewees	  comment	  on	  some	  of	  these	  considerations.	  	  A	  pattern	  started	  to	  form	  regarding	  our	  participants’	  marital	  status–	  they	  were	  more	  negative	  towards	  the	  street	  festival	  if	  they	  were	  in	  a	  relationship	  than	  if	  they	  were	  single.	  This	  goes	  for	  both	  males	  and	  females.	  Another	  fun	  fact	  about	  the	  view	  on	  Distortion	  is	  the	  fact	  that	  those	  who	  look	  negatively	  on	  the	  festival	  have,	  for	  the	  most	  part	  never	  attended,	  whereas	  those	  who	  look	  positively	  at	  the	  festival	  have	  been	  there	  more	  than	  two	  times	  and	  are	  planning	  on	  going	  again.	  Only	  one	  person	  looked	  negatively	  on	  Distortion	  and	  had	  been	  a	  repeating	  participant	  for	  eight	  years,	  but	  he	  stated	  that	  the	  focus	  of	  what	  Distortion	  was	  had	  changed,	  and	  that	  was	  the	  reason	  that	  he	  stopped	  attending.	  He	  simply	  believed	  that	  the,	  from	  his	  point	  of	  view,	  original	  meaning	  with	  Distortion	  was	  lost	  over	  the	  years	  and	  had	  become	  more	  about	  commercials	  and	  having	  the	  largest	  street	  party	  (see	  Appendix	  2).	  	  Though	  the	  answers	  were	  not	  always	  consistent,	  they	  all	  knew	  what	  Distortion	  was.	  That	  goes	  for	  both	  the	  ones	  who	  have	  attended	  and	  for	  those	  who	  have	  only	  heard	  of	  it.	  We	  did	  not	  come	  across	  anyone	  who	  had	  not	  heard	  about	  Distortion	  at	  all.	  Furthermore	  having	  a	  negative	  or	  positive	  attitude	  towards	  Distortion	  was	  mixed	  between	  the	  genders.	  One	  last	  thing	  we	  used	  the	  questionnaires	  for,	  was	  to	  divide	  the	  different	  point	  of	  views	  into	  positive	  and	  negative	  categories.	  Everyone	  had	  some	  interesting	  points	  about	  Distortion	  and	  some	  of	  them	  were	  quite	  alike.	  Some	  of	  the	  reactions	  and	  opinions	  stated	  in	  the	  questionnaires	  we	  used	  to	  make	  our	  personal	  interviews	  more	  comprehensive.	  We	  took	  some	  of	  the	  positive	  sides	  and	  asked	  the	  interviewees	  who	  were	  against	  Distortion	  if	  they	  could	  see	  or	  understand	  those	  views	  and	  vice	  versa.	  	   Some	  negative	  views	  on	  Distortion	  was	  that	  the	  value	  of	  the	  festival	  has	  changed,	  that	  there	  are	  too	  many	  people,	  it	  gets	  crowded,	  that	  it	  takes	  place	  too	  far	  away	  from	  where	  you	  live,	  and	  that	  the	  people	  who	  participate	  is	  not	  people	  that	  you	  would	  hang	  out	  with.	  The	  ones	  that	  we	  asked	  our	  interviewees	  about,	  was	  the	  fact	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that	  some	  saw	  Distortion	  as	  a	  festival	  with	  the	  potential	  of	  violence	  and	  some	  thought	  it	  destroyed	  the	  streets	  of	  Copenhagen	  with	  all	  the	  trash	  that	  participants	  leave	  behind.	  The	  positive	  views	  on	  Distortion	  were	  more	  concerned	  about	  the	  atmosphere	  and	  the	  possibility	  to	  be	  with	  your	  friends	  and	  have	  fun.	  One	  even	  said	  that	  the	  she	  goes	  to	  Distortion	  because	  of	  the	  good	  atmosphere	  and	  the	  fact	  that	  you	  can	  get	  to	  know	  new	  music	  artists	  and	  also	  that	  something	  always	  happens	  no	  matter	  where	  you	  are	  in	  the	  city.	  Others	  focused	  more	  on	  unity	  and	  hanging	  out	  with	  friends	  while	  partying	  for	  days.	  	  
The	  Interviews	  When	  processing	  the	  interviews,	  we	  focused	  on	  three	  main	  questions:	  
• How	  does	  the	  interview	  subject	  perceive	  Distortion?	  
• How	  does	  the	  interview	  subject	  perceive	  the	  people	  who	  attend	  Distortion?	  
• How	  does	  the	  interview	  subject	  perceive	  the	  promotion	  of	  Distortion?	  	  Below	  are	  the	  four	  interviews,	  in	  the	  order	  that	  we	  conducted	  them.	  	  
Sara	  Christiansen	  We	  met	  with	  Sara	  the	  5th	  of	  May.	  She	  was	  our	  first	  interview-­‐subject,	  so	  we	  felt	  a	  bit	  anxious	  upon	  beginning	  the	  interview.	  Unfortunately,	  only	  two	  of	  the	  group-­‐members	  were	  able	  to	  attend	  the	  interview,	  but	  we	  soon	  learned	  that	  it	  was	  not	  so	  bad	  after	  all.	  Since	  it	  was	  only	  the	  three	  of	  us	  at	  the	  interview,	  we	  were	  all	  very	  relaxed	  and	  the	  interview	  quickly	  became	  more	  of	  a	  conversation	  than	  an	  actual	  interview.	  Besides	  the	  fact	  that	  this	  took	  some	  of	  our	  anxiety	  away,	  it	  also	  had	  the	  added	  benefit	  of	  making	  it	  easier	  to	  go	  beyond	  the	  questions	  that	  we	  had	  prepared	  beforehand.	  This	  enabled	  us	  to	  dig	  deeper.	  	  After	  getting	  settled,	  pouring	  our	  coffee	  and	  eating	  a	  biscuit,	  the	  conversation	  quickly	  moved	  the	  way	  we	  wanted	  it	  to.	  Sara	  openly	  shared	  her	  experiences	  with	  Distortion,	  and	  it	  was	  clear	  that	  the	  word	  she	  felt	  described	  the	  spirit	  of	  Distortion	  was	  ‘Street-­‐party’.	  She	  told	  us	  that	  her	  reason	  for	  attending	  Distortion	  was	  that	  it	  was	  a	  possibility	  to	  have	  fun	  with	  her	  friends,	  drink	  beer,	  listen	  to	  music,	  and,	  hopefully,	  enjoy	  the	  good	  weather.	  She	  also	  told	  us	  that	  she	  has	  never	  attended	  the	  after-­‐parties	  because	  she	  does	  not	  want	  to	  pay	  for	  it.	  Again,	  to	  her	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Distortion	  is	  a	  street-­‐party,	  so	  why	  should	  we	  have	  to	  pay	  to	  participate?	  Moreover,	  she	  mentions	  that	  if	  she	  wanted	  to	  go	  to	  a	  club,	  you	  might	  as	  well	  just	  go	  out	  on	  a	  regular	  Friday	  night.	  	  When	  the	  conversation	  touched	  upon	  the	  subject	  of	  the	  Distortion	  participants,	  Sara	  seemed	  to	  distinguish	  between	  two	  groups	  of	  people.	  Though	  she	  quickly	  decides	  that	  Distortion’s	  target	  group	  is	  young	  people	  aged	  18-­‐30,	  she	  mentions	  those	  who	  attend	  Distortion	  to	  have	  fun,	  drink	  beer	  and	  listen	  to	  music,	  and	  those	  who	  attends	  because	  it	  is	  cool.	  She	  mentions	  her	  cousin	  who	  goes	  to	  a	  high	  school	  in	  Hørsholm,	  really	  wants	  to	  go	  to	  Distortion	  because	  the	  ‘cool	  people’	  at	  her	  high	  school	  does	  it	  and	  if	  you	  do	  not	  go,	  you	  are	  a	  nobody.	  	  Realizing	  that	  Sara’s	  perception	  of	  the	  participants	  clearly	  was	  young	  people,	  we	  asked	  her	  what	  she	  thought	  of	  the	  idea	  of	  a	  Distortion-­‐event	  for	  older	  people.	  Sara	  worries	  that	  it	  would	  be	  hard	  for	  the	  older	  people	  to	  get	  around	  and	  if	  they	  collapse	  because	  they	  are	  sick,	  nobody	  would	  know	  how	  to	  help	  them.	  On	  the	  subject	  of	  children-­‐events,	  Sara	  says	  that	  it	  might	  work	  with	  special	  areas	  for	  their	  kids	  and	  parents,	  but	  that	  she	  thinks	  Distortion	  has	  the	  right	  crowd.	  	  It	  is	  clear	  to	  us	  that	  Sara	  thinks	  of	  Distortion	  as	  a	  street-­‐party	  for	  the	  younger	  crowd.	  	  Our	  last	  aim	  of	  the	  interview	  was	  to	  find	  out	  what	  Sara	  thinks	  about	  the	  promotion	  of	  Distortion.	  She	  flat	  out	  states	  that	  she	  thinks	  that	  Distortion’s	  PR	  is	  bad.	  She	  does	  not	  remember	  seeing	  neither	  posters	  nor	  advertisements	  anywhere,	  and	  she	  heard	  about	  Distortion	  from	  friends.	  After	  mentioning	  the	  Distortion	  bracelets	  that	  you	  buy	  to	  donate	  money	  for	  cleaning	  the	  streets	  after	  Distortion,	  Sara	  tells	  us	  that	  if	  they	  were	  better	  at	  promoting	  them	  she	  would	  buy	  it,	  because	  both	  her	  and	  her	  friends	  are	  very	  aware	  of	  not	  littering	  when	  attending	  Distortion.	  Whether	  it	  is	  because	  Sara	  does	  not	  look	  the	  right	  places	  or	  use	  the	  right	  medias,	  she	  does	  not	  remember	  any	  form	  of	  promotion	  campaign	  for	  Distortion.	  	  We	  really	  wanted	  to	  hear	  opinions	  from	  people	  who	  chose	  not	  to	  attend	  Distortion	  as	  well,	  and	  if	  they	  were	  against	  it,	  or	  just	  not	  felt	  like	  participating.	  We	  selected	  two	  young	  adults,	  Javor	  Loznica	  and	  Sofie	  Arnfast	  Bohm.	  The	  two	  young	  interviewees	  were	  both	  ‘anti-­‐Distortion’	  but	  in	  very	  different	  ways,	  and	  with	  very	  different	  reasons.	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Javor	  Loznica	  Javor	  Loznica	  is	  25	  years	  old,	  currently	  in	  a	  relationship	  and	  not	  a	  big	  fan	  of	  Distortion.	  	  Our	  interview	  with	  Javor	  was	  conducted	  on	  a	  rainy	  day,	  Thursday	  the	  8th	  of	  May,	  after	  rescheduling	  from	  the	  5th.	  Javor	  came	  right	  from	  a	  group	  meeting	  of	  his	  own,	  but	  showed	  no	  sign	  of	  stress.	  Since	  we	  all	  know	  Javor,	  the	  atmosphere	  was	  pleasant	  and	  we	  easily	  started	  the	  conversation.	  	  Javor	  explained	  that	  he	  has	  attended	  Distortion	  around	  three	  times,	  and	  has	  decided	  it	  is	  not	  for	  him.	  He	  admits	  that	  his	  attitude	  towards	  the	  event	  might	  have	  been	  negatively	  loaded	  before	  hand,	  and	  this	  might	  have	  contributed	  to	  his	  view	  on	  Distortion.	  	  He	  does	  believe	  that	  the	  idea	  behind	  the	  event	  is	  good	  enough,	  but	  ‘they	  trash	  the	  city	  and	  you	  cannot	  get	  around’.	  He	  points	  out,	  with	  a	  big	  smile,	  that	  he	  knows	  this	  opinion	  is	  ‘old	  fashioned’.	  	  He	  continues	  to	  mention	  that	  he	  feels	  a	  bit	  disappointed	  in	  the	  event.	  He	  has	  never	  attended	  the	  after	  parties,	  but	  none	  the	  less	  he	  does	  not	  feel	  that	  Distortion	  lives	  up	  to	  his	  expectations.	  He	  does	  not	  feel	  like	  Distortion	  creates	  and	  offers	  the	  same	  kind	  of	  ‘break’	  from	  the	  everyday	  life,	  as	  Roskilde	  Festival	  does.	  He	  cannot	  help	  but	  compare	  Distortion	  to	  Roskilde	  Festival,	  but	  cannot	  really	  explain	  why	  this	  is.	  	  	  We	  asked	  him	  what	  he	  knows	  about	  Distortion,	  and	  he	  told	  us	  that	  he	  saw	  it	  mostly	  as	  a	  street	  party,	  where	  unknown	  artists	  have	  a	  possibility	  to	  be	  seen,	  and	  he	  thinks	  it	  could	  maybe	  be	  classified	  as	  a	  festival,	  but	  not	  according	  to	  his	  standards.	  	  He	  feels	  that	  the	  people	  attending	  Distortion	  are	  mostly	  just	  young	  girls	  who	  want	  to	  drink	  and	  ‘be	  seen’	  at	  this	  event.	  This	  is	  not	  said	  in	  a	  bad	  tone,	  but	  merely	  just	  meant	  as	  a	  comment	  on	  how	  he	  perceives	  the	  main	  group	  of	  people	  attending	  Distortion.	  	  When	  asked	  how	  he	  first	  heard	  of	  Distortion,	  he	  answered	  that	  it	  was	  through	  friends	  who	  brought	  him,	  not	  posters	  and	  commercials	  that	  made	  him	  aware	  of	  its	  existence.	  He	  does	  believe	  to	  have	  seen	  it	  on	  the	  social	  media	  a	  couple	  of	  times,	  more	  specifically	  on	  Facebook.	  	  	  	  After	  assuring	  him	  that	  we	  wanted	  his	  honest	  opinion,	  together	  we	  came	  to	  the	  conclusion	  that	  his	  impression	  was	  not	  positive.	  He	  does	  not	  see	  Distortion	  as	  a	  unique	  event,	  but	  more	  like	  an	  excuse	  to	  drink	  and	  show	  your	  friends	  that	  you	  know	  the	  ‘right’	  people.	  	  
	  20	  
We	  asked	  Javor	  what	  kind	  of	  image	  he	  thought	  Distortion	  is	  trying	  to	  promote	  for	  themselves,	  and	  he	  said	  that	  it	  has	  become	  an	  event	  that	  people	  attend	  just	  to	  be	  able	  to	  say	  that	  they	  have.	  If	  he	  should	  say	  what	  they	  try	  to	  promote	  it	  is	  the	  Danish	  youth’s	  drinking	  culture,	  and	  the	  raw	  rebel	  and	  the	  cool	  underground	  DJ’s,	  while	  at	  the	  same	  time	  being	  legal.	  	  We	  asked	  Javor	  if	  he	  in	  fact	  did	  consider	  the	  mess	  the	  event	  creates	  in	  the	  city	  and	  he	  told	  us	  that	  it	  is	  not	  really	  what	  he	  is	  mostly	  concerned	  about	  when	  attending	  Distortion,	  but	  he	  does	  think	  that	  the	  idea	  behind	  the	  ‘Gadearmbåndet’,	  to	  make	  people	  support	  the	  clean	  up,	  is	  a	  good	  idea.	  	  Throughout	  the	  whole	  conversation	  the	  smiles	  and	  jokes	  indicated	  that	  this	  is	  not	  a	  man	  who	  despises	  Distortion	  or	  has	  strong	  negative	  opinions,	  but	  just	  a	  guy	  who	  does	  not	  find	  it	  to	  be	  in	  his	  taste.	  He	  enjoys	  the	  feeling	  of	  unity	  and	  fellowship	  that	  Roskilde	  Festival	  creates	  and	  he	  does	  not	  find	  the	  atmosphere	  and	  idea	  behind	  Distortion	  to	  be	  his	  taste.	  Despite	  this,	  he	  does	  not	  discard	  the	  idea	  that	  he	  would	  give	  it	  another	  chance,	  if	  he	  were	  in	  the	  right	  company.	  	  
Sofie	  Arnfast	  Bohm	  Sofie	  Arnfast	  Bohm	  is	  a	  22-­‐year-­‐old	  single	  girl,	  who	  has	  made	  the	  deliberate	  choice	  to	  not	  attend	  Distortion.	  When	  we	  met	  Sofie	  for	  our	  interview,	  it	  was	  Friday	  the	  9th	  of	  May	  13:00	  a.m.	  She	  arrived	  in	  perfect	  time	  and	  we	  quickly	  began	  our	  interview.	  	  We	  did	  not	  all	  know	  Sofie	  from	  personally,	  so	  we	  presented	  ourselves	  by	  name,	  to	  get	  a	  more	  relaxed	  atmosphere.	  	  	  	  We	  asked	  Sofie	  if	  she	  had	  ever	  attended	  Distortion	  and	  she	  told	  us	  that	  she	  had	  accidently	  been	  part	  of	  it	  once	  because	  it	  took	  place	  on	  the	  street	  where	  she	  lives.	  And	  once	  more	  for	  about	  an	  hour	  because	  her	  friends	  invited	  her	  to	  hear	  them	  play	  their	  music,	  but	  she	  did	  not	  feel	  comfortable.	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We	  asked	  Sofie	  why	  she	  decided	  not	  to	  attend	  Distortion	  anymore,	  and	  she	  told	  us	  that	  it	  was	  because	  she	  did	  not	  find	  it	  to	  be	  pleasant.	  People	  are	  goofing	  around,	  bumping	  into	  each	  other	  because	  there	  are	  too	  many	  people	  on	  too	  little	  space	  and	  she	  does	  not	  like	  the	  whole	  atmosphere	  around	  the	  festival.	  She	  thinks	  that	  compared	  to	  Roskilde	  Festival,	  where	  everybody	  is	  happy	  to	  greet	  each	  other,	  Distortion	  seems	  more	  like	  people	  in	  groups	  trying	  to	  push	  their	  way	  trough	  the	  crowd.	  She	  also	  stresses	  that	  she	  believes	  that	  Distortion	  trashes	  and	  destroys	  the	  streets	  of	  Copenhagen.	  	  	  When	  we	  asked	  Sofie	  what	  she	  knew	  about	  Distortion,	  she	  described	  it	  as	  large	  street	  parties	  that	  are	  attempted	  organized.	  In	  her	  opinion	  it	  is	  way	  to	  chaotic,	  and	  people	  do	  not	  take	  responsibility	  for	  their	  actions,	  which	  is	  what	  she	  believes,	  has	  given	  her	  a	  bad	  impression	  of	  the	  event.	  	  She	  does	  however	  admit	  that	  since	  she	  is	  not	  interested	  in	  the	  event	  she	  has	  not	  investigated	  it,	  so	  she	  does	  not	  know	  much	  about	  the	  after	  parties	  and	  sub-­‐arrangements.	  	  Sofie	  told	  us	  that	  she	  heard	  about	  Distortion	  because	  she	  lived	  in	  the	  middle	  of	  it.	  She	  believes	  that	  they	  were	  warned	  with	  flyers	  beforehand,	  and	  she	  also	  believes	  that	  she	  read	  about	  it	  on	  Facebook.	  	  We	  moved	  on	  and	  asked	  Sofie	  what	  kind	  of	  image	  she	  thinks	  Distortion	  is	  trying	  to	  create,	  and	  she	  instantly	  said	  a	  ‘smarty-­‐pants’	  image.	  When	  she	  is	  speaking	  of	  the	  image	  Distortion	  is	  trying	  to	  create	  it	  is	  neither	  with	  a	  bitter	  nor	  degrading	  tone,	  but	  with	  a	  tone	  of	  voice,	  indicating	  that	  it	  is	  an	  image	  she	  personally	  would	  not	  like	  to	  be	  associated	  with.	  	  When	  discussing	  the	  people	  attending	  Distortion	  she	  says	  that	  she	  think	  it	  is	  a	  very	  mixed	  crowd	  of	  people	  that	  attends,	  but	  that	  the	  one	  time	  she	  attended	  all	  her	  friends	  were	  very	  interested	  in	  what	  to	  wear	  and	  that	  they	  had	  to	  look	  their	  best,	  and	  therefore	  she	  got	  the	  impression	  that	  it	  is	  very	  much	  about	  people	  who	  just	  wants	  to	  be	  seen	  at	  the	  event	  and	  people	  who	  think	  it	  is	  smart	  and	  ‘hip’	  to	  attend.	  She	  feels	  like	  Distortion	  is	  inviting	  to	  this,	  because	  since	  people	  can	  pretty	  much	  act	  like	  they	  want	  and	  be	  reckless	  because	  there	  are	  no	  consequences	  of	  their	  actions,	  Distortion	  attracts	  an	  audience	  that	  she	  would	  put	  within	  the	  frame	  of	  15	  –	  25	  year	  olds.	  	  To	  round	  up	  our	  interview	  we	  asked	  Sofie	  what	  she	  thought	  Distortion,	  if	  thought	  of	  as	  a	  campaign,	  was	  trying	  to	  promote.	  She	  was	  very	  certain	  that	  it	  was	  not	  trying	  to	  promote	  the	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city	  of	  Copenhagen,	  because	  then	  the	  focus	  should	  be	  more	  on	  the	  place	  and	  not	  on	  the	  party	  alone.	  She	  came	  to	  the	  conclusion	  that	  it	  promotes	  the	  youth	  culture	  in	  Denmark,	  but	  expressed	  at	  the	  same	  time,	  her	  concern	  for	  the	  negative	  promotion	  of	  the	  binge	  drinking	  culture,	  she	  believes	  exists	  among	  the	  Danish	  youth.	  	  She	  does	  believe	  that	  the	  event	  has	  a	  lot	  of	  potential,	  but	  feels	  like	  it	  is	  not	  organized	  enough,	  and	  according	  to	  her	  the	  mess	  it	  makes	  in	  the	  city,	  is	  one	  of	  the	  most	  negative	  sides	  there	  is	  to	  Distortion.	  	  
Andreas	  Peter	  Larsen	  Andreas,	  a	  26-­‐year-­‐old	  male,	  was	  our	  last	  interview-­‐subject.	  Since	  we	  at	  that	  point	  had	  already	  conducted	  three	  interviews,	  we	  felt	  ready	  and	  prepared,	  but	  also	  eager	  to	  finish	  this	  part	  of	  our	  project	  and	  getting	  started	  on	  the	  actual	  writing.	  	  Andreas	  is	  a	  big	  fan	  of	  Distortion,	  and	  has	  attended	  three	  or	  four	  times.	  He	  has	  both	  been	  at	  Distortion	  as	  a	  guest	  and	  as	  a	  volunteer.	  He	  has	  volunteered	  both	  as	  a	  security	  guard	  and	  as	  a	  bartender.	  He	  considers	  volunteering	  again	  this	  year;	  however,	  he	  is	  reluctant	  because	  he	  had	  a	  bad	  experience	  as	  a	  bartender	  last	  year.	  	   To	  Andreas,	  Distortion	  is	  a	  music-­‐festival.	  He	  goes	  to	  Distortion	  primarily	  for	  the	  music,	  which	  he	  defines	  as	  House,	  Electronic	  and	  Underground.	  Interestingly	  enough,	  Andreas	  was	  the	  first	  of	  our	  interview-­‐subjects	  who	  focused	  on	  the	  music	  when	  speaking	  of	  Distortion.	  He	  mentions	  that	  he	  likes	  Distortion	  because	  it	  serves	  as	  a	  forum	  where	  you	  can	  listen	  to	  ‘weird’	  music	  without	  being	  stigmatized,	  indicating	  that	  he	  thinks	  of	  Distortion	  as	  a	  place	  with	  plenty	  of	  elbowroom.	  Though	  he	  speaks	  of	  the	  underground-­‐aspect	  of	  Distortion,	  he	  notes	  that	  it	  has	  become	  more	  mainstream	  and	  ‘pop’.	  	  Andreas	  is	  the	  only	  one	  of	  our	  subjects	  who	  has	  volunteered	  at	  Distortion.	  When	  volunteering	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at	  Distortion,	  you	  are	  given	  a	  bracelet	  that	  gives	  you	  access	  to	  all	  the	  after-­‐parties,	  which	  he	  attends.	  That	  also	  makes	  him	  the	  first	  of	  our	  subjects	  who	  attends	  said	  after-­‐parties.	  He	  feels	  that	  the	  after-­‐parties	  have	  even	  more	  of	  that	  ‘underground-­‐feel’	  than	  the	  street-­‐parties	  do.	  	  Andreas	  seems	  to	  be	  very	  focused	  on	  the	  music	  and	  he	  seems	  to	  think	  of	  Distortion	  as	  a	  music-­‐festival,	  rather	  than	  an	  actual	  party	  where	  you	  drink	  beer	  and	  hang	  out	  with	  friends,	  as	  for	  example	  Sara	  does.	  In	  addition,	  he	  chooses	  to	  go	  to	  the	  after-­‐parties	  alone,	  since	  none	  of	  his	  friends	  volunteer	  and	  they	  think	  the	  bracelet	  is	  too	  expensive.	  	  When	  asking	  about	  his	  perception	  of	  the	  people	  who	  attend	  Distortion,	  he	  states	  that	  people	  mostly	  thinks	  of	  Distortion	  as	  a	  ‘hipster-­‐festival’	  and	  that	  is	  his	  perception	  as	  well.	  Besides	  one	  incident	  last	  year,	  he	  does	  not	  feel	  that	  the	  participants	  attend	  because	  of	  an	  image-­‐thing.	  And	  he	  notes	  that	  if	  they	  do,	  it’s	  sad!	  	  Once	  again	  Andreas	  stands	  out	  from	  the	  crowd	  of	  interview-­‐subjects,	  as	  he	  hardly	  focuses	  on	  the	  other	  participants	  when	  discussing	  Distortion.	  As	  mentioned	  before,	  to	  him	  Distortion	  is	  all	  about	  the	  music.	  	  Andreas	  himself	  pulls	  the	  conversation	  in	  direction	  of	  Distortion	  as	  an	  event,	  which	  we	  used	  as	  an	  opportunity	  to	  talk	  about	  the	  promotion.	  He	  mentions	  that	  Distortion	  chooses	  not	  to	  announce	  where	  the	  different	  artists	  play	  and	  when,	  which	  he	  thinks	  is	  stupid.	  When	  asked	  if	  it	  was	  not	  just	  a	  way	  to	  keep	  the	  image	  of	  an	  underground-­‐festival	  he	  replied	  that	  maybe	  it	  was,	  but	  if	  they	  wanted	  to	  promote	  themselves	  as	  a	  festival	  where	  you	  miss	  the	  music	  you	  like,	  he	  think	  it’s	  stupid.	  He	  also	  mentions	  that	  he	  does	  not	  like	  the	  image-­‐part	  of	  Distortion,	  meaning	  the	  part	  of	  Distortion	  focused	  on	  how	  ‘cool’	  the	  participants	  and	  the	  events	  are.	  	  Though	  a	  bit	  negative	  about	  this	  aspect	  of	  Distortion,	  he	  likes	  how	  Distortion	  promotes	  spontaneity,	  ‘chaos’,	  and	  the	  fact	  that	  you	  are	  just	  randomly	  dragged	  into	  parties.	  	  Summing	  up,	  the	  interviews	  gave	  us	  an	  insight	  to	  what	  Distortion	  can	  mean	  to	  different	  people	  and	  that	  people	  never	  have	  the	  same	  experience	  of	  Distortion.	  We	  realized	  that our	  own	  perception	  of	  Distortion	  is	  not	  the	  same	  as	  our	  interviewees’,	  but	  that	  Distortion	  brings	  forward	  many	  diverse	  thoughts	  according	  to	  who	  is	  speaking	  about	  the	  event.	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7. Discussion	  and	  Reflection	  
Discussion	  	  In	  the	  following	  we	  will	  discuss	  and	  conclude	  how	  people	  perceive	  Distortion	  and	  relate	  this	  to	  what	  we	  have	  learned	  about	  how	  Distortion	  promotes	  itself.	  	  From	  our	  interviews	  and	  voxpop-­‐inspired	  questionnaires	  we	  have	  learned	  that	  one	  of	  the	  reasons	  people	  attend	  Distortion,	  is	  because	  of	  the	  atmosphere	  and	  the	  feeling	  of	  unity.	  Another	  reason	  is	  that	  they	  get	  to	  be	  with	  their	  friends	  and	  have	  a	  good	  time	  while	  listening	  to	  some	  music	  and	  drink	  a	  couple	  of	  beers.	  However,	  interestingly	  enough,	  only	  one	  of	  our	  interviewees	  focused	  on	  the	  music.	  To	  the	  rest	  it	  was	  merely	  ‘icing	  on	  the	  cake’.	  This	  shows	  us	  that	  the	  music-­‐side	  of	  Distortion	  have	  drowned	  a	  bit	  in	  beers	  and	  parties.	  Instead,	  the	  values	  of	  meeting	  new	  people,	  being	  able	  to	  move	  around	  Copenhagen,	  and	  party	  at	  places	  of	  your	  own	  choosing,	  has	  become	  the	  main	  focus.	  The	  feeling	  of	  freedom	  at	  Distortion	  is	  very	  apparent.	  Both	  for	  the	  experienced	  party-­‐community	  but	  also,	  according	  to	  one	  of	  our	  interviewees,	  the	  younger	  crowd,	  who	  now	  has	  a	  five	  day	  vacation	  from	  their	  parents’	  deeming	  eyes.	  	  One	  of	  our	  interviewees,	  Andreas,	  took	  the	  Distortion-­‐experience	  a	  step	  further.	  He	  has	  chosen	  to	  volunteer	  at	  the	  festival	  a	  couple	  of	  times.	  His	  biggest	  gain	  from	  the	  volunteer-­‐work	  was	  the	  bracelet,	  which	  enabled	  him	  to	  go	  to	  all	  the	  after-­‐parties.	  He	  mentioned	  that	  when	  he	  listened	  to	  ‘that	  kind	  of	  music’	  in	  ‘those	  kinds	  of	  places’,	  the	  only	  time	  he	  did	  not	  feel	  stigmatized,	  was	  during	  Distortion.	  On	  the	  
• Sara:	  	  
o Pro-­‐Distortion	  
o 	  26	  years	  old	  
o Distortion	  is	  a	  street-­‐party	  
o Having	  fun	  with	  friends	  
• Javor:	  
o Distortion-­‐skeptic	  
o 25	  years	  old	  
o Distortion	  is	  an	  image-­‐thing	  
o Disappointed	  in	  the	  event	  
• Sofie:	  
o Distortion-­‐skeptic	  
o 22	  years	  old	  
o Distortion	  is	  ruining	  the	  city	  
o Thinks	  it	  is	  too	  crowded	  
• Andreas:	  
o Pro-­‐Distortion	  
o 26	  years	  old	  
o Volunteered	  at	  Distortion	  
o Loves	  the	  music	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contrary,	  our	  other	  pro-­‐Distortion	  interviewee,	  Sara,	  did	  not	  want	  to	  pay	  for	  a	  bracelet	  to	  go	  to	  the	  after-­‐parties	  because	  to	  her	  it	  was	  a	  street-­‐festival,	  and	  going	  to	  a	  club	  would	  in	  her	  opinion	  defuse	  the	  purpose.	  This	  goes	  against	  what	  Distortion	  tries	  to	  do	  after	  the	  street-­‐parties	  close;	  getting	  the	  audience	  to	  go	  to	  concerts	  at	  clubs	  and	  party	  all	  night	  long.	  To	  Sara,	  it	  was	  only	  a	  certain	  kind	  of	  people	  who	  chooses	  to	  go	  to	  the	  clubs	  afterwards;	  it	  was	  a	  sort	  of	  ‘Distortion-­‐premium’	  package.	  	  Andreas	  and	  Sara	  had	  very	  different	  perceptions	  of	  the	  crowd	  attending	  Distortion.	  Sara	  mentioned	  her	  cousin	  who	  wants	  to	  go	  to	  Distortion	  because	  ‘the	  cool	  kids	  are	  doing	  it’,	  but	  when	  we	  asked	  Andreas	  about	  this,	  he	  told	  us	  that	  he	  never	  noticed	  those	  kind	  of	  people,	  and	  that	  if	  you	  really	  go	  to	  foster	  the	  right	  image,	  that	  is	  just	  sad!	  Furthermore,	  Sara	  had	  a	  group	  of	  friends	  that	  she	  always	  goes	  to	  Distortion	  with,	  but	  Andreas	  mostly	  chooses	  to	  walk	  around	  alone.	  The	  first	  time	  he	  attended	  Distortion,	  he	  was	  with	  a	  group	  of	  friends	  who	  only	  did	  things	  he	  thought	  was	  boring,	  and	  listened	  to	  music	  he	  did	  not	  like.	  Also,	  the	  bracelets	  that	  he	  gets	  ‘for	  free’,	  his	  friends	  do	  not	  want	  to	  pay	  for.	  So	  he	  sacrifices	  the	  company	  of	  his	  friends	  for	  the	  concerts	  he	  likes.	  Again	  showing	  us	  that	  his	  main	  focus	  during	  Distortion	  is	  the	  music.	  	  As	  for	  our	  Distortion-­‐skeptical	  interviewees,	  their	  thoughts	  on	  Distortion	  was	  very	  different	  from	  the	  positive	  ones,	  and	  the	  focus	  was	  mainly	  on	  how	  the	  people	  attending	  and	  the	  music	  played	  was	  not	  their	  preference.	  Moreover,	  they	  found	  it	  too	  crowded,	  people	  are	  too	  drunk	  and	  they	  destroy	  the	  streets	  of	  Copenhagen.	  	  One	  of	  our	  Distortion-­‐skeptical	  interviewees,	  Sofie,	  also	  mentioned	  that	  she	  noticed	  the	  trash	  all	  over	  Copenhagen	  and	  that	  she	  found	  it	  appalling	  that	  people	  attending	  the	  festival	  just	  throws	  their	  trash	  wherever	  they	  want	  to.	  She	  is	  also	  the	  only	  one	  who	  was	  concerned	  about	  the	  risk	  of	  potential	  violence	  because	  of	  the	  many	  people	  and	  the	  very	  crowded	  streets.	  	  	  	  Another	  one	  of	  the	  interviewees,	  Javor,	  focused	  mainly	  on	  how	  he	  was	  disappointed	  in	  the	  event	  and	  what	  he	  thought	  it	  would	  represent.	  He	  felt	  like	  the	  event	  did	  not	  create	  the	  ‘break	  from	  everyday	  life’	  that	  he	  had	  hoped	  it	  would,	  because	  of	  the	  lack	  of	  dedication	  to	  the	  festival	  atmosphere.	  He	  admits	  that	  he	  cannot	  help	  but	  to	  compare	  Distortion	  to	  Roskilde	  Festival,	  which	  he	  feels	  is	  much	  more	  intense.	  Where	  Roskilde	  Festival	  is	  a	  week	  long	  event,	  where	  you	  live	  on	  the	  site,	  Distortion	  ends	  every	  night	  and	  gives	  the	  opportunity	  to	  sleep	  in	  the	  comfort	  of	  their	  own	  beds	  and	  take	  showers	  as	  often	  as	  pleased.	  Furthermore,	  he	  comments	  on	  the	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participants	  at	  the	  event.	  From	  his	  point	  of	  view,	  the	  majority	  of	  the	  people	  attending	  are	  fourteen-­‐year-­‐old	  girls,	  who	  merely	  wish	  to	  be	  seen	  attending	  the	  ‘cool’	  Distortion.	  	  	  The	  other	  interviewee,	  Sofie,	  who	  was	  against	  Distortion,	  focused	  more	  on	  the	  unpleasantness	  of	  attending.	  All	  she	  sees	  is	  people	  goofing	  around,	  acting	  out	  and	  not	  caring	  about	  the	  people	  around	  them.	  According	  to	  her,	  there	  are	  way	  too	  many	  people	  at	  way	  too	  little	  space.	  Her	  opinion	  on	  the	  people	  who	  are	  attending	  is	  that	  it	  is	  a	  very	  mixed	  crowd,	  but	  like	  Javor	  she	  also	  felt	  that	  people	  attended	  because	  it	  was	  ‘hip’	  to	  be	  seen	  at	  the	  site	  of	  the	  crazy	  shenanigans.	  She	  feels	  that	  Distortion	  attracts	  an	  audience	  within	  the	  range	  of	  15-­‐25	  year	  olds,	  because	  of	  the	  lack	  of	  consequences	  of	  ones	  actions.	  She	  also	  has	  concerns	  as	  to	  what	  Distortion	  actually	  promotes.	  She	  is	  afraid	  that	  it	  gives	  a	  bit	  too	  honest	  picture	  of	  the	  Danish	  youth-­‐culture,	  especially	  regarding	  the	  binge-­‐drinking	  at	  Distortion.	  	  When	  relating	  this	  to	  what	  Distortion	  wishes	  to	  promote,	  we	  came	  across	  some	  inconsistencies.	  For	  example,	  Distortion	  states	  on	  their	  logo	  that	  they	  wish	  to	  celebrate	  Copenhagen	  nightlife.	  We	  find	  this	  very	  interesting	  since,	  first	  of	  all	  the	  street-­‐parties	  close	  at	  ten	  and	  it	  seems	  that	  people	  mostly	  choose	  not	  to	  attend	  the	  after-­‐parties.	  As	  such,	  Distortion	  has	  failed	  one	  of	  their	  own	  goals.	  	  	   	  With	  regard	  to	  the	  participants,	  Distortion	  is	  taking	  new	  measures	  to	  engage	  all	  kinds	  of	  people.	  They	  are	  hosting	  both	  a	  children’s	  Distortion	  and	  a	  senior’s	  Distortion,	  for	  those	  who	  is	  not	  feeling	  safe	  in	  the	  masses.	  When	  we	  introduced	  this	  idea	  to	  our	  participants	  it	  was	  received	  with	  mixed	  feelings.	  Sara	  found	  it	  to	  be	  a	  bad	  idea	  because	  she	  was	  afraid	  that	  the	  elderly	  people	  would	  get	  confused	  or,	  even	  worse,	  collapse	  and	  the	  drunk	  young	  people	  around	  them	  would	  not	  know	  what	  to	  do.	  Sofie,	  who	  does	  not	  attend	  herself,	  thought	  it	  was	  a	  good	  idea	  to	  incorporate	  those	  different	  age	  groups.	  	  We	  found	  the	  fact	  that	  they	  want	  to	  expand	  their	  audience	  very	  interesting,	  since	  their	  actual	  promotion	  does	  not	  embrace	  this.	  Distortion	  chooses	  to	  promote	  themselves	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mainly	  on	  various	  social	  media	  such	  as	  Facebook	  and	  Instagram.	  Medias,	  which	  are	  all	  focused	  on	  a	  younger	  crowd.	  Furthermore,	  when	  asking	  our	  interviewees	  how	  they	  first	  came	  across	  Distortion,	  they	  all	  mention	  their	  friends.	  So,	  one	  could	  only	  wonder	  how	  societal	  groups	  such	  as	  children-­‐families	  and	  seniors	  would	  ever	  get	  the	  message	  of	  a	  Distortion	  for	  them,	  when	  the	  promotional	  campaigns	  is	  only	  aimed	  at	  those	  certain	  types	  of	  people.	  Our	  interviewee	  Andreas	  mentioned	  that	  a	  part	  of	  the	  Distortion-­‐experience	  is	  that	  they	  do	  not	  announce	  the	  time	  and	  place	  of	  each	  artist,	  only	  which	  day	  he	  or	  she	  plays.	  He	  thinks	  that	  it	  is	  ridiculous	  because	  it	  just	  means	  that	  there	  is	  a	  chance	  that	  you	  miss	  the	  music	  that	  you	  really	  want	  to	  hear.	  This	  could	  mean	  that	  Distortion	  has,	  in	  some	  ways,	  sacrificed	  the	  music-­‐experience	  because	  they	  want	  to	  hold	  on	  to	  their	  ‘underground-­‐roots’.	  	  Andreas	  also	  mentions	  that	  Distortion	  has	  launched	  an	  app,	  working	  as	  a	  map,	  that	  will	  help	  you	  find	  the	  musicians	  that	  you	  want	  to	  see,	  but	  that	  this	  app	  is	  not	  promoted	  anywhere.	  So,	  the	  app	  is	  only	  for	  those	  who	  know	  about	  it	  and	  ‘if	  you	  have	  the	  app,	  you	  are	  a	  part	  of	  the	  underground-­‐milieu.’	  Moreover,	  the	  fact	  that	  it	  is	  a	  struggle	  to	  get	  a	  signal	  at	  the	  locations	  of	  Distortion	  makes	  the	  app	  a	  bit	  redundant.	  	  From	  all	  of	  this	  we	  can	  conclude,	  that	  the	  way	  Distortion	  wishes	  to	  promote	  themselves	  and	  the	  way	  the	  participants	  perceive	  Distortion,	  has	  some	  contradictions.	  For	  instance	  Andreas	  mentioned	  that	  Distortion	  want	  to	  be	  ‘underground’	  whereas	  some	  of	  our	  other	  interviewee’s	  called	  Distortion	  ‘mainstream’	  and	  ‘pop’.	  Two	  words	  that	  are	  very	  far	  from	  the	  image	  Distortion	  wishes	  to	  attain.	  	  Furthermore	  Distortion	  brand	  themselves	  as	  a	  ‘Festival	  for	  modern	  dance’	  (Distortion,	  2014)	  whereas	  none	  of	  our	  interviewee’s	  define	  it	  as	  a	  festival,	  but	  merely	  as	  a	  ‘five	  day-­‐street	  party’.	  As	  such,	  the	  perception	  of	  Distortion	  and	  the	  image	  Distortion	  wishes	  to	  attain	  is	  conflicting.	  	  
Reflections	  In	  our	  project	  we	  have	  had	  to	  make	  many	  choices	  and	  kill	  our	  darlings	  and	  had	  we	  made	  other	  choices,	  the	  answers	  could	  have	  been	  a	  lot	  different.	  We	  believe	  that	  our	  approach	  to	  this	  project	  have	  given	  us	  the	  needed	  information	  and	  points	  of	  views	  to	  guide	  us	  into	  what	  the	  view	  on	  the	  promotion	  of	  Distortion	  can	  be,	  but	  this	  was	  not	  the	  only	  way	  to	  go	  about	  it.	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One	  of	  the	  first	  things	  we	  wanted	  to	  do	  in	  order	  to	  get	  our	  project	  started,	  was	  to	  get	  in	  touch	  with	  the	  planners	  behind	  Distortion	  and	  get	  their	  point	  of	  view	  on	  how	  they	  promote	  themselves	  –	  this	  turned	  out	  to	  take	  a	  long	  time	  and	  we	  ended	  up	  with	  a	  very	  short	  useless	  answer;	  that	  they	  did	  not	  have	  time	  to	  participate	  in	  projects	  at	  the	  moment	  because	  all	  their	  energy	  went	  towards	  planning	  the	  festival.	  So	  instead,	  we	  started	  to	  research	  what	  we	  could	  find	  out	  about	  how	  Distortion	  is	  promoted,	  which	  we	  needed	  to	  compare	  to	  the	  answers	  we	  got	  from	  our	  interview	  subjects.	  It	  would	  have	  been	  a	  nice	  angle	  to	  have	  Distortion’s	  own	  perception	  of	  how	  they	  promote	  themselves	  and	  to	  have	  something	  to	  compare	  our	  research	  with,	  but	  we	  had	  to	  do	  without.	  All	  through	  our	  work-­‐process,	  we	  had	  ideas	  on	  how	  we	  wanted	  things	  to	  go,	  but	  choices	  had	  to	  be	  made	  in	  order	  for	  us	  to	  keep	  our	  deadline	  and	  for	  progress	  to	  happen.	  The	  methods	  we	  have	  chosen	  to	  use	  to	  get	  our	  information	  about	  Distortion,	  gave	  us	  certain	  answers,	  whereas	  other	  methods	  could	  have	  given	  us	  other	  opinions	  and	  could	  have	  resulted	  in	  a	  whole	  new	  angle	  on	  the	  topic.	  If	  we	  would	  have	  to	  redo	  this	  project,	  we	  would	  have	  focused	  more	  on	  the	  interview	  subjects	  and	  made	  a	  more	  general	  questionnaire	  mixed	  with	  a	  voxpop	  interview	  of	  people	  from	  different	  cities.	  This	  would	  have	  given	  us	  a	  broader	  view	  on	  the	  subject	  since	  the	  interviewee-­‐group	  is	  more	  varied,	  and	  we	  could	  thereby	  make	  a	  more	  general	  statement.	  This	  could	  also	  have	  given	  us	  more	  ‘meat’	  and	  other	  statements	  to	  work	  with,	  both	  for	  our	  own	  knowledge	  and	  to	  use	  in	  a	  possible	  campaign	  for	  Distortion	  (if	  we	  imagined	  that	  we	  were	  hired	  to	  create	  a	  new	  atmosphere	  around	  Distortion	  as	  a	  festival).	  	  During	  our	  research	  and	  writings	  we	  ran	  into	  some	  pitfalls	  that	  can	  have	  had	  an	  impact	  on	  our	  project.	  Our	  own	  opinion	  on	  Distortion	  can	  have	  caused	  us	  to	  be	  biased.	  We	  have	  tried	  the	  best	  we	  can	  to	  not	  let	  our	  own	  views	  and	  thoughts	  on	  the	  festival,	  affect	  what	  we	  have	  found	  and	  the	  way	  we	  held	  our	  interviews.	  Being	  biased	  is	  also	  easy	  when	  having	  one-­‐to-­‐one	  conversations	  whether	  it	  is	  as	  a	  normal	  conversation	  or	  as	  an	  interview.	  The	  other	  persons	  says	  something	  and	  then	  you	  react	  to	  that	  with	  what	  your	  think	  about	  the	  subject	  in	  mind,	  and	  being	  up	  to	  four	  people	  in	  the	  same	  room	  talking	  about	  it	  can	  cause	  different	  perspectives	  to	  run	  free.	  The	  fact	  that	  two	  of	  us	  have	  already	  participated	  in	  the	  festival	  could	  have	  made	  it	  harder	  to	  understand	  those	  we	  questioned	  in	  negative	  things	  about	  Distortion.	  Since	  we	  have	  a	  mostly	  positive	  look	  on	  the	  festival	  all	  three	  of	  us,	  make	  us	  ‘pro-­‐Distortion’	  from	  the	  very	  beginning,	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giving	  us	  a	  pair	  of	  sunglasses	  that	  can	  shade	  some	  of	  the	  more	  negative	  sides	  of	  the	  festival.	  The	  idea	  of	  promoting	  Distortion	  could	  be	  a	  bit	  harder	  for	  us	  to	  understand	  since	  we	  already	  know	  about	  it	  and	  we	  do	  not	  participate	  in	  particular	  for	  the	  music,	  but	  for	  the	  unity	  and	  having	  fun	  with	  friends	  in	  Copenhagen.	  An	  idea	  could	  have	  been	  to	  speak	  to	  a	  couple	  of	  people	  who	  have	  never	  heard	  of	  Distortion	  and	  ask	  them	  what	  an	  ideal	  way	  to	  promote	  a	  festival	  that	  is	  concerned	  with	  ‘celebrating	  Copenhagen	  nightlife’	  and	  hear	  their	  thoughts	  on	  how	  to	  reach	  those	  who	  are	  oblivious	  concerning	  Distortion.	  	  Another	  pitfall	  was	  that	  our	  four	  interview	  subjects	  and	  the	  most	  part	  of	  the	  people	  answering	  our	  questionnaires	  were	  all	  from	  Roskilde	  University.	  As	  mentioned	  earlier,	  RUC	  is	  usually	  seen	  as	  a	  university	  for	  ‘different’	  students	  that	  have	  other	  values	  than	  other	  Danish	  university	  students.	  So	  this	  might	  have	  had	  an	  effect	  on	  the	  interviewees	  as	  they	  attend	  RUC	  and	  therefore	  might	  have	  another	  set	  of	  values	  than	  others.	  We	  chose	  the	  interview	  subjects	  because	  of	  their	  attitude	  towards	  Distortion	  and	  not	  because	  of	  their	  educational	  choices	  or	  place	  of	  living.	  If	  we	  had	  to	  do	  it	  all	  over	  again	  with	  the	  knowledge	  we	  gained	  during	  the	  past	  couple	  of	  weeks,	  we	  would	  have	  given	  it	  more	  thought	  as	  to	  people’s	  background,	  education,	  and	  where	  in	  the	  country	  they	  are	  living.	  This	  could	  have	  giving	  us	  a	  more	  country-­‐wide	  knowledge	  –or	  what	  an	  idea	  of	  -­‐	  what	  could	  be	  thought	  of	  Distortion	  more	  broadly.	  Furthermore	  one	  of	  our	  interviewees,	  Sofie,	  focused	  a	  lot	  on	  that	  fact	  that	  Distortion	  ruins	  the	  streets	  of	  Copenhagen	  with	  trash	  being	  thrown	  everywhere.	  In	  her	  everyday	  she	  sits	  in	  a	  committee	  connected	  to	  Roskilde	  Festival	  where	  they	  try	  to	  find	  new	  ways	  to	  get	  the	  festival	  site	  to	  not	  have	  as	  much	  trash	  laying	  around	  everywhere.	  So,	  when	  she’s	  active	  within	  being	  innovative	  towards	  getting	  rid	  of	  trash	  at	  big	  places	  with	  masses	  of	  people,	  she	  might	  focus	  on	  the	  trash	  way	  more	  than	  others	  do.	  People	  that	  do	  not	  participate	  in	  being	  innovative	  when	  it	  comes	  to	  trash,	  might	  be	  a	  bit	  more	  tolerant	  towards	  others	  trash	  and	  their	  own.	  Just	  as	  if	  we	  had	  interviewed	  a	  DJ,	  he	  or	  she	  might	  have	  focused	  a	  lot	  more	  on	  the	  music	  and	  the	  set	  up,	  who	  would	  be	  playing,	  or	  new	  names	  on	  the	  poster.	  	  If	  we	  were	  to	  work	  further	  with	  this	  project	  we	  would	  focus	  our	  energy	  on	  getting	  in	  touch	  with	  Distortion	  and	  hear	  their	  view	  on	  how	  they	  promote	  themselves	  and	  how	  they	  think	  they	  get	  across	  to	  their	  audience.	  Some	  other	  things	  that	  would	  be	  fun	  to	  ask	  them	  are	  whether	  they	  think	  they	  are	  making	  great	  promotions	  and	  if	  they	  had	  to	  redo	  their	  promotion,	  what	  would	  they	  then	  do?	  	  
	  30	  
We	  would	  also	  have	  made	  the	  project	  bigger	  in	  the	  sense	  of	  having	  more	  people	  answer	  our	  questionnaires,	  so	  that	  more	  statements	  could	  make	  claims	  of	  how	  Distortion	  is	  looked	  upon.	  Another	  way	  to	  take	  the	  project	  further	  could	  be	  to	  ask	  other,	  with	  focus	  group	  interviews,	  how	  they	  would	  feel	  most	  welcome	  to	  a	  festival	  celebrating	  a	  city	  and	  how	  they	  feel	  it	  would	  come	  across	  the	  best.	  This	  could	  be	  made	  into	  a	  project	  to	  deliver	  to	  Thomas	  Fleurquin	  and	  ask	  him	  if	  he	  have	  thought	  about	  a	  new	  approach	  in	  order	  to	  promote	  Distortion	  the	  best.	  	  Distortion	  tries	  to	  promote	  the	  celebration	  of	  Copenhagen	  nightlife	  and	  they	  want	  everyone	  to	  participate	  in	  the	  street	  parties	  and	  the	  after	  parties	  that	  require	  a	  ticket.	  From	  an	  outer	  perspective,	  according	  to	  our	  interviews	  and	  answers	  from	  our	  questionnaires,	  this	  might	  not	  be	  achieved	  completely.	  The	  people	  that	  are	  mostly	  attracted	  to	  the	  street	  parties	  at	  least	  seem	  to	  be	  young	  adults	  who	  are	  not	  allowed	  into	  clubs	  but	  who	  can	  purchase	  alcohol	  in	  a	  store.	  Therefor	  are	  the	  free	  parties	  perfect	  for	  them	  since	  no	  one	  will	  tell	  them	  they	  are	  not	  allowed	  to	  join,	  but	  it	  can	  quickly	  scare	  off	  an	  older	  audience	  that	  might	  not	  like	  to	  see	  or	  be	  around	  that	  young	  people	  who	  just	  drink	  themselves	  to	  the	  ground.	  	  	  Throughout	  the	  process	  of	  planning	  our	  data	  collecting,	  we	  have	  learned	  various	  things	  about	  conducting	  a	  field-­‐study.	  For	  example,	  when	  arranging	  the	  interviews,	  it	  requires	  patience	  and	  overview	  and	  it	  is	  not	  just	  done.	  Getting	  the	  participants’	  time	  schedules	  and	  our	  own	  schedule	  to	  match	  is	  not	  easily	  done,	  and	  the	  same	  goes	  for	  our	  interview	  questions.	  We	  quickly	  realized	  the	  importance	  of	  setting	  aside	  time	  to	  prepare	  properly	  for	  our	  interviews,	  so	  that	  we	  would	  seem	  both	  friendly	  and	  professional.	  Furthermore,	  getting	  the	  answers	  to	  our	  questionnaires	  took	  longer	  than	  expected,	  and	  as	  far	  as	  processing	  the	  personal	  interviews,	  we	  were	  taken	  back	  as	  far	  as	  how	  long	  time	  it	  actually	  takes.	  It	  is	  not	  merely	  to	  write	  down	  which	  parts	  of	  the	  interviews	  we	  want	  to	  use,	  it	  is	  also	  about	  figuring	  out	  what	  our	  interviewees	  say	  under	  their	  breath.	  	  It	  is	  also	  important	  to	  prepare	  for	  the	  interviews,	  as	  far	  as	  knowing	  you	  subject	  to	  such	  an	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extent	  that	  you	  can	  go	  beyond	  your	  written	  questions.	  This	  enables	  you	  to	  go	  deeper	  into	  the	  topic	  as	  the	  conversation	  goes	  along.	  If	  you	  do	  not	  have	  sufficient	  knowledge	  beforehand,	  you	  are	  bound	  to	  your	  questions	  and	  cannot	  ask	  the	  follow-­‐up	  questions	  needed	  to	  get	  the	  necessary	  knowledge.	  	  	  We	  have	  learned	  quite	  a	  bit	  about	  methods.	  We	  have	  learned	  that	  when	  deciding	  upon	  which	  methods	  to	  use,	  you	  cannot	  merely	  distinguish	  between	  the	  qualitative	  and	  quantitative	  research	  method.	  In	  our	  experience,	  it	  is	  in	  a	  cooperation	  between	  the	  two,	  that	  the	  magic	  happens.	  When	  doing	  qualitative	  research,	  it	  is	  important	  to	  ensure	  a	  certain	  level	  of	  quality.	  We	  have	  learned	  that	  it	  was	  important	  for	  us	  to	  answers	  short	  questions,	  and	  let	  the	  interviewee	  answer	  with	  longer	  more	  elaborate	  answers.	  We	  realized	  that	  it	  was	  important	  to	  clarify	  the	  meaning	  of	  relevance	  in	  the	  answers,	  when	  some	  of	  the	  conversation	  drifted	  too	  far	  away	  from	  the	  topic.	  	  During	  the	  interviews,	  when	  we	  interpreted	  the	  interview	  based	  on	  tone	  of	  voice,	  expressions	  and	  what	  were	  said.	  Whenever	  an	  opinion	  was	  uttered	  we	  made	  sure	  to	  verify	  whether	  our	  interpretations	  was	  correct.	  	  When	  doing	  quantitative	  research	  we	  learned	  that	  the	  way	  questions	  are	  asked	  is	  also	  crucial,	  to	  make	  sure	  we	  asked	  the	  exact	  questions	  to	  get	  answers	  that	  were	  useful	  and	  possible	  to	  compare	  to	  one	  another.	  There	  has	  to	  be	  a	  certain	  amount	  of	  streamlining	  in	  the	  different	  questionnaires.	  	  	  When	  looking	  back	  at	  our	  experience	  with	  audience	  reception,	  we	  feel	  comfortable	  that	  we	  have	  gained	  some	  competences	  that	  we	  will	  be	  able	  to	  take	  with	  us	  and	  use	  later.	  For	  instance,	  though	  this	  was	  not	  our	  focus,	  we	  have	  gained	  knowledge	  about	  the	  Danish	  youth	  culture,	  as	  well	  as	  how	  this	  plays	  out	  at	  for	  instance	  festivals,	  in	  terms	  of	  drinking	  and	  acting	  out	  with	  no	  thought	  on	  consequences.	  As	  such,	  the	  project	  has	  been	  somewhat	  self-­‐reflective	  since	  we	  are	  a	  part	  of	  the	  Danish	  youth.	  	  As	  far	  as	  our	  interviews	  go,	  we	  have	  learned	  how	  you	  actually	  use	  an	  interview.	  When	  processing	  an	  interview,	  it	  is	  important	  to	  go	  beyond	  what	  the	  interviewee	  says,	  in	  order	  to	  really	  learn	  how	  they	  feel.	  Especially	  when	  it	  comes	  to	  knowledge	  they	  might	  not	  have	  access	  to	  themselves.	  You	  have	  to	  look	  at	  body-­‐language,	  tone	  of	  voice,	  facial	  expressions	  etc.	  This	  gives	  you	  the	  full	  image	  of	  the	  interviewees’	  feelings	  regarding	  a	  certain	  topic.	  Besides	  this	  we	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know	  how	  important	  is	  to	  really	  listen	  carefully	  to	  what	  is	  being	  said,	  in	  order	  to	  ask	  the	  right	  follow-­‐up	  questions	  that	  can	  elaborate	  on	  an	  answer	  that	  is	  most	  useful	  to	  our	  project.	  	  Furthermore,	  we	  now	  know	  the	  importance	  of	  theory,	  the	  quantitative	  and	  qualitative	  methods	  and	  the	  pros	  and	  cons	  of	  using	  questionnaires	  and	  personal	  interviews.	  We	  have	  learned	  that	  it	  is	  important	  to	  reflect	  on	  what	  different	  methods	  can	  do	  to	  your	  project,	  and	  what	  parts	  of	  the	  project	  a	  given	  method	  can	  answer.	  	  All	  in	  all	  we	  take	  with	  us	  an	  experience	  that	  has	  opened	  our	  eyes	  to	  the	  world	  of	  communication,	  both	  the	  ups	  and	  the	  downs.	  And	  we	  take	  with	  us	  the	  knowledge	  of	  how	  much	  you	  can	  achieve	  with	  the	  support	  of	  a	  good	  basic	  knowledge	  and	  a	  healthy	  dose	  of	  common	  sense.	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8. Conclusion	  We	  chose	  to	  investigate	  this	  matter,	  by	  interviewing	  four	  people	  -­‐	  two	  pro-­‐Distortion	  and	  two	  Distortion-­‐skeptics.	  During	  the	  interviews	  we	  focused	  on	  Distortion	  as	  an	  event,	  the	  people	  attending	  Distortion	  and	  the	  promotion	  of	  Distortion,	  in	  accordance	  with	  our	  research	  questions.	  We	  feel	  that	  these	  four	  focus-­‐points,	  provides	  us	  with	  an	  understanding	  of	  some	  of	  the	  fragments	  of	  Distortion,	  from	  the	  perspective	  of	  the	  audience.	  	  Furthermore,	  we	  made	  a	  voxpop-­‐inspired	  questionnaire,	  which	  we	  distributed	  amongst	  our	  friends	  and	  acquaintances.	  This	  gave	  us	  a	  basic-­‐knowledge	  of	  what	  marital	  status,	  age,	  area	  of	  living	  etc.,	  could	  mean	  when	  attending	  Distortion.	  We	  also	  made	  use	  of	  this	  knowledge,	  when	  conducting	  our	  interviews,	  as	  we	  had	  our	  interviewees	  comment	  on	  some	  of	  the	  statements.	  	  We	  have	  learned	  that	  what	  Distortion	  tries	  to	  promote,	  is	  not	  always	  in	  consistency	  with	  what	  the	  audience	  sees.	  E.g.	  Distortion	  promotes	  themselves	  mainly	  through	  social	  media,	  directed	  at	  the	  Danish	  youth,	  though	  our	  interviewees	  did	  not	  remember	  seeing	  any	  form	  of	  commercials	  or	  campaigns	  for	  Distortion.	  This	  shows	  us	  that	  Distortion	  does	  not	  reach	  their	  audience.	  Furthermore,	  the	  fact	  that	  Distortion	  promotes	  themselves	  mainly	  through	  social	  media,	  does	  not	  comply	  with	  their	  wish	  to	  expand	  their	  audience	  age-­‐spectrum	  through	  children-­‐	  and	  senior-­‐events.	  	  In	  terms	  of	  how	  the	  attendants	  is	  perceived,	  it	  is	  the	  general	  opinion	  amongst	  our	  interviewees,	  that	  some,	  if	  not	  the	  majority,	  goes	  to	  Distortion	  because	  it	  is	  ‘cool’,	  to	  be	  ‘seen’	  and	  to	  show	  that	  you	  know	  the	  right	  kind	  of	  people.	  	  In	  conclusion,	  Distortion	  is	  being	  perceived	  as	  a	  street-­‐party	  for	  the	  Danish	  youth	  where	  you	  can	  show	  how	  ‘cool’	  you	  are.	  	  It	  is	  also	  more	  of	  a	  place	  where	  you	  hang	  out	  with	  your	  friends	  and	  drink	  beer,	  than	  it	  is	  a	  festival	  where	  you	  can	  discover	  new	  music.	  Moreover,	  the	  promotion	  of	  Distortion	  is	  vague,	  and	  through	  our	  interviews,	  it	  is	  clear	  to	  us,	  that	  the	  understanding	  of	  Distortion	  varies	  from	  person	  to	  person.	  	  This	  shows	  that	  Distortion	  and	  the	  Distortion-­‐audience	  are	  not	  in	  accordance	  with	  one	  another.	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10. Appendix	  	  
Appendix	  1:	  Types	  of	  Interview	  Questions	  	  (Kvale	  &	  Brinkmann,	  2009:	  135-­‐136)	  	  Box	  7.1	  	  	  	  	  	  	  	  Types	  of	  Interview	  Questions	  	  
	  
A. Introductory	  Questions.	  “Can	  you	  tell	  me	  about…?”;	  “Do	  you	  remember	  an	  occasion	  when…?”;	  “What	  happened	  in	  the	  episode	  you	  mentioned?”;	  and	  “Could	  you	  describe	  in	  as	  much	  detail	  as	  possible	  a	  situation	  in	  which	  learning	  occurred	  for	  you?”	  Such	  opening	  questions	  may	  yield	  spontaneous,	  rich	  descriptions	  where	  the	  subjects	  themselves	  provide	  what	  they	  have	  experienced	  as	  the	  main	  aspects	  of	  the	  phenomena	  investigated.	  	  	  
B. Follow-­‐up	  Questions.	  The	  subjects’	  answers	  may	  be	  extended	  through	  the	  curious,	  persistent,	  and	  crucial	  attitude	  of	  the	  interviewer.	  This	  can	  be	  done	  through	  direct	  questioning	  of	  what	  has	  just	  been	  said.	  Also	  a	  mere	  nod,	  or	  “mm”,	  or	  just	  a	  pause	  can	  invite	  the	  subject	  to	  go	  on	  with	  the	  description.	  	  Repeating	  significant	  words	  of	  an	  answer	  can	  lead	  to	  further	  elaboration.	  Interviews	  can	  train	  themselves	  to	  notice	  “red	  lights”	  in	  the	  answers–such	  as	  unusual	  terms,	  strong	  intonations,	  and	  the	  like–which	  may	  signal	  a	  whole	  complex	  of	  topics	  important	  to	  the	  subject.	  	  	  
C. Probing	  Questions.	  “Could	  you	  say	  something	  more	  about	  that?”;	  “Can	  you	  give	  a	  more	  detailed	  description	  of	  what	  happened?”;	  “Do	  you	  have	  further	  examples	  of	  this?”	  The	  interviewer	  here	  pursues	  the	  answers,	  probing	  their	  content,	  but	  without	  stating	  what	  dimensions	  are	  to	  be	  taken	  into	  account.	  	  	  
D. Specifying	  Questions.	  The	  interviewer	  may	  also	  follow	  up	  on	  more	  operationalizing	  questions,	  for	  instance:	  “what	  did	  you	  actually	  do	  when	  you	  felt	  a	  mounting	  anxiety?”-­‐,	  “How	  did	  your	  body	  react?”	  In	  an	  interview	  with	  many	  general	  statements,	  the	  interviewer	  can	  attempt	  to	  get	  more	  precise	  descriptions	  by	  asking,	  “Have	  you	  also	  experienced	  this	  yourself?”	  	  	  
E. Direct	  Questions.	  The	  interviewer	  here	  directly	  introduces	  topics	  and	  dimensions,	  for	  example:	  “Have	  you	  ever	  received	  money	  for	  good	  grades?”	  “When	  you	  mention	  competition,	  do	  you	  then	  think	  of	  a	  sportsmanlike	  or	  a	  destructive	  competition?”	  Such	  direct	  questions	  may	  preferably	  be	  postponed	  until	  the	  later	  parts	  of	  the	  interview,	  after	  the	  subjects	  have	  given	  their	  own	  spontaneous	  descriptions	  and	  thereby	  indicated	  which	  aspects	  of	  the	  phenomena	  are	  central	  to	  them.	  	  	  
	  (Continued)	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F. Indirect	  Questions.	  Here	  the	  interviewer	  may	  apply	  projective	  questions	  such	  as	  “How	  do	  you	  believe	  other	  pupils	  regard	  the	  competition	  for	  grades?”	  The	  answer	  may	  refer	  directly	  to	  the	  attitudes	  of	  others;	  it	  may	  also	  be	  an	  indirect	  statement	  of	  the	  pupil’s	  own	  attitude,	  which	  he	  or	  she	  does	  not	  state	  directly.	  Careful	  further	  questioning	  will	  be	  necessary	  here	  to	  interpret	  the	  answer.	  	  	  
G. Structuring	  Questions.	  The	  interviewer	  is	  responsible	  for	  the	  course	  of	  the	  interview	  and	  should	  indicate	  when	  a	  theme	  has	  been	  exhausted.	  The	  interviewer	  may	  directly	  and	  politely	  break	  off	  long	  answers	  that	  are	  irrelevant	  to	  the	  investigation,	  for	  example	  by	  briefly	  stating	  his	  or	  her	  understanding	  of	  an	  answer	  and	  then	  saying,	  “I	  would	  now	  like	  to	  introduce	  another	  topic:	  …”	  	  	  
H. Silence.	  	  Rather	  than	  making	  the	  interview	  a	  cross-­‐examination	  by	  continually	  firing	  off	  questions,	  the	  research	  interviewer	  can	  take	  a	  lead	  from	  therapists	  in	  employing	  silence	  to	  further	  the	  interview.	  By	  allowing	  pauses	  in	  the	  conversation	  the	  subjects	  have	  ample	  time	  to	  associate	  and	  reflect	  and	  then	  break	  the	  silence	  themselves	  with	  significant	  information.	  	  	  
I. Interpreting	  Questions.	  The	  degree	  of	  interpretation	  may	  involve	  merely	  rephrasing	  an	  answer,	  such	  as	  “You	  then	  mean	  that…?”	  or	  an	  attempt	  at	  clarification,	  such	  as	  “Is	  it	  correct	  that	  you	  feel	  that…?”	  or	  “Does	  the	  expression	  …	  cover	  what	  you	  have	  just	  expressed?	  There	  may	  also	  be	  a	  more	  direct	  interpretation	  of	  what	  the	  pupil	  has	  said;	  for	  example,	  “Is	  it	  correct	  that	  you	  main	  anxiety	  about	  grades	  concerns	  the	  reaction	  from	  your	  parents?”	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Appendix	  2:	  Christian	  Sanchez	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes.	  	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  Yes,	  8	  times.	  	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  I	  loved	  Distortion	  in	  the	  beginning	  –	  it	  was	  the	  feeling	  of	  building	  something	  out	  of	  nothing	  –	  in	  the	  beginning	  the	  festival	  gathered	  creative	  souls	  to	  join	  forces	  and	  work	  across	  borders.	  Artists	  painting	  next	  to	  dancers	  while	  a	  band	  created	  the	  soundtrack	  on	  the	  spot.	  The	  concept	  though	  has	  lost	  its	  charm	  and	  integrity	  over	  the	  last	  3-­‐4	  years	  and	  has	  become	  much	  more	  commercial	  than	  it	  was	  the	  intention	  from	  the	  start.	  Now	  it	  is	  all	  about	  who	  can	  host	  the	  biggest	  street	  party	  and	  who	  has	  the	  biggest	  sound	  systems	  –	  and	  the	  smaller	  gimmicks	  and	  exhibitions	  has	  been	  forced	  to	  let	  go	  of	  their	  street	  stands	  due	  to	  the	  price	  you	  have	  to	  pay	  to	  be	  a	  part	  of	  the	  official	  program/festival.	  	  
	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  –	  
	  
How	  old	  are	  you?	  	  	  23	  	  
Are	  you	  in	  a	  relationship?	  	  	  Yes.	  	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Copenhagen.	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Appendix	  3:	  Cathrine	  Britze	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes.	  	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  Yes	  –	  2	  times	  (but	  only	  like	  1-­‐2	  of	  the	  days	  for	  2	  years)	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  Yes	  and	  no!	  I	  like	  the	  spirit	  of	  distorition;	  one	  big	  street	  party	  –	  it’s	  warm,	  it’s	  summer	  time,	  music	  and	  happiness.	  But	  at	  the	  same	  time	  I	  feel	  it	  can	  get	  too	  crowded	  –	  too	  many	  too	  drunk	  people	  in	  one	  place.	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  –	  
	  
How	  old	  are	  you?	  	  	  26	  	  
Are	  you	  in	  a	  relationship?	  	  	  No	  	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Nivå	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Appendix	  4:	  Camilla	  Rolander	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes,	  I	  do.	  (A	  combination	  of	  street	  partying	  and	  planned	  concerts	  and	  such,	  in	  case	  I	  need	  to	  elaborate)	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  No,	  I	  never	  have.	  	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  –	  	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  I	  don’t	  have	  that	  much	  time	  and	  usually	  it	  coincides	  with	  my	  exams	  at	  university.	  But	  really	  it’s	  the	  great	  number	  of	  really	  drunk	  people,	  the	  potential	  violence	  (knives	  and	  such)	  and	  the	  mess	  that	  I	  don’t	  like.	  	  	  
How	  old	  are	  you?	  	  	  23	  	  
Are	  you	  in	  a	  relationship?	  	  	  Yes	  –	  but	  I	  wasn’t	  during	  the	  last	  Distortion,	  if	  that	  makes	  a	  difference.	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Hedehusene	  –	  between	  Roskilde	  and	  Høje	  Taastrup.	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Appendix	  5:	  Emilie	  Jo	  Bjørn	  Larsen	  	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes.	  	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  Yes,	  two	  times.	  I’m	  participating	  for	  the	  third	  time,	  this	  year.	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  I	  like	  it	  because	  of	  the	  atmosphere	  in	  the	  streets,	  and	  because	  of	  the	  feeling	  you	  get,	  like	  everyone	  is	  united.	  Everyone	  is	  happy,	  and	  no	  matter	  where	  you	  go,	  you	  will	  always	  run	  directly	  into	  a	  party	  of	  a	  certain	  calibre.	  	  The	  music	  is	  great	  too,	  and	  I	  feel	  like	  it	  is	  a	  great	  opportunity	  to	  get	  to	  know	  some	  new	  artists	  and	  their	  music.	  Something	  crazy	  always	  happens	  at	  Distortion,	  for	  example,	  last	  year,	  one	  of	  my	  shoes	  broke	  and	  my	  friend	  and	  I	  forced	  a	  shoe	  store	  to	  open	  in	  the	  middle	  of	  the	  night,	  so	  I	  could	  get	  a	  new	  pair	  of	  shoes.	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  –	  	  
How	  old	  are	  you?	  	  	  18	  	  
Are	  you	  in	  a	  relationship?	  	  	  No	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Helsingør	  	  
	  42	  
Appendix	  6:	  Mia	  Sofie	  Hampe	  Laursen	  	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes,	  I	  would	  think	  so.	  	  A	  Danish	  music	  festival	  in	  Copenhagen's	  streets.	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  No	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  –	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  I	  have	  thought	  about	  going	  several	  times.	  	  But	  it	  was	  mostly	  because	  some	  of	  my	  friends	  were	  going,	  and	  I	  thought	  that	  it	  might	  be	  a	  pleasant	  evening	  with	  them.	  But,	  the	  things	  I've	  heard	  of	  it,	  wasn’t	  enough	  to	  make	  it	  a	  priority.	  Plus	  the	  music	  wasn’t	  something	  I	  listen	  to.	  A	  boring	  evening	  I	  could	  consider	  going	  with	  a	  group	  of	  friends.	  	  
How	  old	  are	  you?	  	  	  22	  	  
Are	  you	  in	  a	  relationship?	  	  	  yes	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  brøndby	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Appendix	  7:	  Oliver	  Odorico	  Schultz	  	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes.	  It	  is	  a	  street	  festival	  with	  live	  music	  around	  the	  streets	  and	  many	  different	  parties.	  	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  No.	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  –	  	  	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  I	  have	  not	  had	  the	  chance	  yet.	  I	  want	  to	  try	  it,	  it	  have	  just	  not	  fitted	  my	  schedule,	  with	  exams	  and	  so	  on.	  	  	  
How	  old	  are	  you?	  	  	  17	  years	  old.	  	  	  
Are	  you	  in	  a	  relationship?	  	  	  No.	  	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Copenhagen.	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Appendix	  8:	  Patrick	  Løth	  	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes,	  it’s	  a	  moving	  party	  around	  the	  city	  of	  Copenhagen.	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  No,	  I	  have	  not.	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  –	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  I	  have	  not	  participated	  due	  to	  different	  things:	  	  1.	  	  The	  kind	  of	  music	  being	  played	  is	  far	  away	  from	  what	  I	  think	  is	  	  	  	  	  	  	  good	  music.	  	  2.	  	  The	  people	  that	  normally	  attend	  Distortion	  (according	  to	  the	  	  	  	  	  	  	  people	  I	  see,	  from	  my	  Facebook	  friends	  list)	  are	  not	  the	  people	  I	  	  	  	  	  	  	  wish	  to	  spend	  my	  evening	  with	  and/or	  for	  over	  an	  extended	  	  	  	  	  	  	  	  period	  of	  time.	  	  3.	  	  I	  do	  not	  wish	  to	  participate	  in	  mob	  of	  people,	  who	  throws	  trash	  	  	  	  	  	  all	  over	  the	  city,	  without	  any	  concern	  for	  the	  people	  living	  in	  the	  	  	  	  	  	  area.	  	  	  
How	  old	  are	  you?	  	  	  	  22	  years	  old.	  	  	  
Are	  you	  in	  a	  relationship?	  	  	  Yes.	  	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Hvidovre	  (7	  min	  from	  the	  centre	  by	  train)	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Appendix	  9:	  Signe	  Normann	  	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes,	  it	  is	  street	  party	  taking	  place	  every	  year	  in	  different	  areas	  in	  Copenhagen.	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  I	  have	  participated	  2-­‐3	  times.	  	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  Everybody	  is	  happy.	  It’s	  great	  to	  be	  outside	  and	  walk	  around	  and	  talk	  to	  random	  people.	  There’s	  a	  great	  atmosphere.	  I	  like	  the	  music	  and	  also	  people	  start	  to	  make	  parties	  in	  the	  side	  streets	  for	  example	  at	  Vesterbro	  at	  Istedgade.	  People	  use	  the	  other	  streets	  and	  put	  up	  their	  dj-­‐equitment.	  Normally,	  I	  go	  to	  Distortion	  with	  a	  couple	  of	  friend	  and	  pre-­‐drink	  a	  little.	  Distortion	  is	  something	  you	  look	  forward	  too!	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  –	  	  
How	  old	  are	  you?	  	  	  	  23	  	  
Are	  you	  in	  a	  relationship?	  	  	  No	  	  	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Roskilde	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Appendix	  10:	  Michelle	  Andersen	  	  -­‐	  Questionnaire	  regarding	  Distortion	  	  
Do	  you	  know	  what	  Distortion	  is?	  	  Yes	  	  
Have	  you	  ever	  participated	  in	  Distortion?	  (if	  yes,	  how	  many	  times)	  No	  	  	  
If	  YES:	  Did	  you	  like	  it	  and	  why?	  Feel	  free	  to	  elaborate.	  	  –	  	  
If	  NO:	  Why	  not?	  What	  keeps	  you	  from	  it?	  Feel	  free	  to	  elaborate.	  It’s	  in	  Copenhagen	  and	  I	  live	  in	  Aarhus.	  	  	  
How	  old	  are	  you?	  	  	  	  22	  	  
Are	  you	  in	  a	  relationship?	  	  	  No	  	  	  	  
Where	  are	  you	  from?	  (Copenhagen,	  Roskilde	  etc.)	  	  Aarhus	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Article	  
Distortion	  -­‐	  A	  music	  festival? Distortion:	  music,	  atmosphere,	  art.	  Distortion	  is	  a	  festival	  with	  the	  possibility	  to	  listen	  to	  underground	  and	  electronic	  music;	  a	  festival	  where	  you	  experience	  new	  artists;	  a	  festival	  where	  you	  can	  share	  those	  special	  concert-­‐experiences	  with	  you	  best	  friends.	  All	  in	  all;	  a	  festival	  that	  is	  all	  about	  the	  music.	  Right?	  Not	  according	  to	  a	  new	  study,	  conducted	  by	  a	  project	  group	  at	  Roskilde	  University.	  If	  you	  believe	  their	  project-­‐report,	  the	  participants	  at	  Distortion	  are	  mostly	  there,	  just	  because	  it’s	  ‘cool’.	  You	  go	  to	  Distortion	  to	  be	  seen	  and	  because	  you	  want	  to	  show	  your	  friends	  that	  you	  know	  the	  ‘right	  people’. The	  project	  group	  has	  interviewed	  4	  people;	  2	  who	  attends	  Distortion,	  and	  2	  who	  has	  chosen	  not	  to.	  The	  only	  thing	  the	  4	  have	  in	  common	  is	  the	  fact	  that	  they	  have	  all	  experienced	  Distortion	  as	  a	  participant.	   Two	  of	  the	  focus	  points	  of	  this	  study,	  was	  to	  investigate	  both	  what	  the	  interview	  subjects	  think	  ‘going	  to	  Distortion’	  means,	  but	  also	  what	  they	  thought	  of	  the	  people	  who	  attend	  Distortion.	  Surprisingly	  enough,	  only	  one	  of	  their	  four	  interviewees	  focused	  on	  the	  music	  when	  going	  to	  Distortion.	  The	  other	  three	  participants	  attended	  Distortion,	  mainly	  because	  they	  enjoy	  drinking	  beer	  in	  the	  sun,	  with	  their	  friends.	   Also,	  the	  project	  report	  bashes	  Distortion	  for	  not	  being	  good	  at	  promoting	  themselves.	  According	  to	  this,	  Distortions	  marketing	  campaign	  points	  in	  so	  many	  different	  directions,	  that	  the	  event	  has	  lost	  their	  core	  values.	  For	  instance,	  the	  festival	  mainly	  promote	  themselves	  through	  social	  media	  that	  the	  young	  people	  use,	  such	  as	  Facebook	  and	  Instagram,	  but	  at	  the	  same	  time	  Distortion	  has	  events	  for	  both	  children	  and	  seniors.	  Imagine	  if	  your	  grandparents	  wanted	  to	  go	  to	  Distortion;	  how	  are	  they	  ever	  supposed	  to	  know	  where	  to	  go?	  So,	  if	  you	  have	  that	  one	  friend,	  who	  always	  go	  to	  Distortion	  ‘because	  the	  music	  is	  just	  so	  underground	  and	  everyone	  understands	  me	  there’,	  you	  might	  just	  want	  to	  ask	  if	  he	  or	  she	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actually	  knows	  any	  of	  the	  artists?	  Or	  if	  they	  know	  just	  what	  it	  means	  to	  be	  underground?	  Or	  what	  electronic	  music	  is? They	  most	  likely	  go	  to	  Distortion	  just	  because	  it	  is	  the	  ‘right’	  thing	  to	  do,	  everybody	  goes,	  and	  it	  is	  ‘cool’	  to	  be	  a	  part	  of	  this	  festival	  that	  goes	  on	  every	  summer.	   The	  group	  discovered	  that	  Distortion	  has	  become	  much	  more	  of	  an	  ‘image-­‐thing’	  than	  it	  is	  about	  the	  music	  that	  is	  performed.	  	  Not	  convinced?	  See	  for	  yourself,	  when	  Distortion	  once	  again	  welcomes	  you	  to	  the	  ‘party-­‐tsunami’	  that	  they	  claim	  to	  be.	  It	  goes	  down	  from	  the	  4th	  to	  the	  8th	  of	  June	  2014.	  Be	  there	  or	  be	  square…	  Apparently.	  	  
 
Synopsis	  
Type	  and	  place:	  Metroxpress	  (Mx).	  A	  Free	  Danish	  Newspaper	  available	  at	  all	  stations.	  Mx	  also	  addresses	  a	  young	  audience	  with	  the	  use	  of	  features	  directed	  at	  the	  use	  of	  social	  media,	  such	  as	  Instagram	  and	  Twitter.	  They	  write	  in	  a	  casual	  manner	  and	  are	  not	  afraid	  to	  use	  emoticons,	  memes	  and	  hashtags.	  They	  have	  a	  section	  for	  satire	  and	  a	  guide	  to	  the	  nightlife	  of	  Copenhagen.	  	  	  
Target	  group:	  Young	  people	  living	  in	  the	  Copenhagen	  area,	  aged	  18-­‐25.	  	  	  
Rhetorical	  means:	  In	  the	  article	  we	  use	  a	  laidback	  language	  and	  contraction	  of	  words.	  We	  also	  use	  rhetorical	  questions	  to	  engage	  our	  reader	  and	  because	  it	  makes	  the	  article	  come	  alive.	  Also,	  by	  using	  terms	  as	  ‘party-­‐tsunami’	  and	  ‘cool’,	  we	  distinguish	  the	  article	  from	  the	  more	  serious	  writings	  in	  the	  newspaper.	  Furthermore,	  mentioning	  ‘Distortion’	  in	  the	  title	  and	  using	  a	  question	  mark,	  the	  article	  catches	  the	  reader’s	  eye,	  and	  invites	  them	  to	  read	  more.	  	   Lastly,	  our	  choice	  of	  picture	  is	  an	  attempt	  to	  both	  prove	  our	  point	  but	  also	  to	  provoke	  the	  reader.	  The	  picture	  is	  also	  a	  way	  to	  portray	  the	  Danish	  drinking	  culture.	  Whenever	  there	  is	  a	  chance	  to	  drink,	  you	  better	  drink	  up!	  	  
 
What	  should	  the	  target	  group	  achieve	  from	  the	  article: The	  goal	  with	  the	  article	  is	  that	  the	  target	  group	  should	  get	  a	  feeling	  of	  wanting	  to	  go	  to	  Distortion	  but	  bearing	  in	  mind	  the	  things	  stated	  in	  the	  article.	  To	  see	  it	  from	  a	  new	  perspective,	  think	  critically,	  and	  create	  their	  own	  opinion	  on	  what	  Distortion	  is	  all	  about.	  	  
 
